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CHRISTMAS 

It is a matter of considerable satis- 
faction to note that shipments from 
abroad have been coming over in 
hetter shape than might have been 
expected under the extreme condi- 
lions necessitated by the war in 
Europe. 

This is highly important to those 
depending upon finished goods from 
Kurope for the holiday trade. Re- 
placements have to be provided for 
of course. It was too much to hope 
for 100 per cent service as planned. 

Again American ingenuity and re- 
sources performed a real service in 


an emergency. 


BASIC SUPPLIERS 


In spite of war conditions, mer- 
chandise and raw materials necessary 
to this industry from abroad are 
giving conservative as- 

Difficul- 
and some 


coming in, 
surances of vital supplies. 
ties will be encountered 
headaches. 

Prices on certain products will, of 
course, be on a day to day basis, and 
the suppliers are bending every ef- 
fort toward stabilizing the market 
price structure—and keeping all cus- 
tomers supplied for current needs. 


ADVERTISING’S NEW JOB 


Admitting that the Food & Drug 
Laws are writing a new ticket for 
the industry, the question is will the 
eliminating of the bunk also kill the 
vlamour which many think is the 
mainspring of the business? 

Will it cut down volume? 

This highlights the industrious job 
in which promotion minds and copy- 
Writers are now immersed. 

Why should it cut down sales? 

Frankly, every woman knows 

But it is also true that every 


woman is hopeful and will reach for 
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anything that promises. However, 
she will not continue to use a product 
which does not do the impossible. 

So why not work upon facts that 
are facts? Sell the facts. There are 
plenty of plain facts which when sold 
will stick and bring repeats. 

It’s a new kind of a job for this in- 
dustry but with all standard products 
the elements of reliability, quality, 
safety are tremendously important to 
every woman. Then we have the 
variance in fancy or taste or style 
which characterizes the American 
woman. There is a wealth of copy 
themes to be drawn here. 

And there is latitude for plenty of 
imagination which should honestly 
appeal to the desire of every woman 
to use the best in order to look her 
hest. 

In the long run probably the in- 
dustry will be guided along lines 
which will build this business upon 
sound pillars and which will make 
for a better and more satisfactory 
industry for everyone in it. 


CITATIONS 


Citations continue and the method 
as well as the spirit of the administra- 
tion of the Food & Drug Laws is 
manifesting itself, 

Manufacturers may apply the re- 
cent rulings and citations to their 
own problems. 

It seems clear that the purpose is 
to clarify and make crystal clear the 
allowable claims advanced by the 
manufacturers for their products. 

Any claims made must be capable 
of being plainly proved. 

Ingredients that are not demon- 
strably effective are not to be used 
as the basis for positive claims in 
promotion advertising and selling. 

In simple language, the multi- 
tudinous golden pot of chemistry and 
pharmaceuticals may not be explored 





and combed for lures and bait with 
which to entice the public in emo- 
tional appeal when the actual effec- 
tive performance claimed is ineffec- 
tive—or at least infinitesimal. 

Claims that the product will ac- 
complish this or that result when 
such is not the case—such claims are 
just out. 

Further, wording of claims which 
infer that the product will accomplish 
this or that is also out—when such 
is not the case. 

The selling build-up must be clear- 
ly truthful in the old-fashioned and 
homely meaning of the word. The 
evidently feel that 
knows — truth 


administrators 
every manufacturer 
when he sees it and from the act of 
the department as currently reported. 
the moral is that those manufacturers 
who step over what is truthful do so 


at their peril. 


PACKAGE STANDARDS 

The Food, Drug & Cosmetic act 
has been responsible for investiga- 
tion of over-size packages. And 
some revision of practices are in 
order. 

That this movement will affect ex- 
isting machinery in current opera- 
tions is obvious. 

The recent initial annual conven- 
lion in Chicago of the Packaging 
Institute, Inc., evidences the readiness 
of the manufacturers to cooperate 
with and work with the Food & Drug 
Administration. 

Uniform standard and _ tolerances 
would materially assist the machin- 
ery manufacturers who are often 
called upon to solve difficult’ preb- 
lems due to this or that extreme in 
design. 

Also the work of the Package In- 
stitute will tend to keep down costs 

a vital point in these sort of un- 
H.J.W. 


settled days. 
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\ TE think it particularly appropriate at this 


time to extend our sincerest thanks to all 
our old friends and the many new friends made 
in 1939 for your patronage and cooperation during 
the year now drawing to a close. We heartily wish 


you all—ProsPEROuS 1940! 


venue «ts Gee. 


A eS ee ee 
CHICAGO OFFICE: 844 NORTH RUSH STREET 


The American Perfumer 





; 





December, 193° 





THE AMERICAN PERFUMER*COSMETICS* TOILET PREPARATIONS* DECEMBER, 1959 


100,000 VISITORS AT WATKINS 


Successful sales promotion plan enables dealers to bring their 
customers to the Winona plant of the J. R. Watkins Co... One 


day allotted for factory tour ... Follow-up on beauty clinic 


AN outstanding sales promotion plan, unique in 
the annals of advertising and merchandising has 
brought to the J. R. Watkins Co. of Winona, Minn.. 
over 100,000 of its customers to visit its plant and 
experimental farm. From Iowa, Minnesota, Wis- 
consin, South Dakota, Nebraska, Missouri and IIli- 
nois, all these customers were brought to Winona 
by their Watkins dealers in caravans of automobiles 
or chartered buses. 

Because of the success of the plan for dealers in 
the Winona district, the company is starting in 
Memphis a similar plan for southern dealers. 


CUSTOMERS INVITED TO VISIT PLANT 

Each Watkins dealer invites a group of his cus- 
tomers to make a trip to Winona for the purpose 
of going through the large plant of the company, 
seeing its huge manufacturing plant, printing plant, 
and visiting the Watkins Experimental Farm, situ- 
ated at Homer, Minn., just six miles out of Winona. 
The company does not pay one cent for the trans- 
portation charges of the dealer or the customer. 
However, it gladly entertains these customers once 
they arrive in Winona by furnishing meals; if the 
group has come from a long distance and has to 
remain over night, the company pays for hotel ac- 
commodations, It is an off day if at least 500 people 
do not visit the company. 


HOW VISITORS ARE ENTERTAINED 

It takes about one full day to entertain these cus- 
tomers properly. When the group arrives in the 
morning, all the customers are registered and then 
they are conducted for a tour through the plants of 
the company which take up a square block. When 








the plan was first put into effect, office boys con- 
ducted the visitors on tours; but when the number 
of visitors grew so rapidly, a more satisfactory ser- 
vice had to be established. Now all tours are con- 
ducted by experienced guides. 

First, visitors are given an excellent view of the 
city, with the Mississippi in the distance, from the 
eleventh floor of the plant. On the tenth floor, 
visitors see bags upon bags of English, Italian and 
California face powder bases and machinery capa- 
ble of producing a ton of face powder over a period 
of six and a half hours. 

The ninth floor wonder to the visitors is a large 
tin-lined room for storage of the fragrant vanilla 
beans of Madagascar and Mexico which are aged 
here for several months before use. On the eighth 
floor, visitors see face powder being boxed by blue- 
uniformed girls along a production line at which 
boxes are filled from a hopper by machines which 
automatically fill and weigh the powder. 

\ special beauty clinic for women visitors is 
held in the auditorium built for that purpose. Em- 
ployees of the beauty department describe the prop- 
er use of cosmetics and demonstrate Watkins’ Mary 
King line, as well as the company’s other toiletries. 
At each conference, some woman in the group is 
selected, given a facial, and made up with the firm’s 
cosmetics. 

Following the beauty clinic, women visitors are 
given questionnaires to fill out. Hundreds of the 
questionnaires are returned daily by customers who 
are given an opportunity to ask for advice on their 
individual problems. The beauty department sends 
a reply to each person returning the questionnaire, 
and a copy of this letter goes to the dealer in the 
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Seventeen chartered busses brought this record group of 1319 Watkins customers shown in front of the 


area so that he may call on the customer and try 
to sell her the beauty products which have been 
recommended, Officials of the company report that 
the deep interest manifested in these beauty clinics, 
combined with the follow-up program by the deal- 
ers, has stimulated increases in sales of cosmetics. 

Most of the floors between the eighth and fourth 
are used for storage. On the fourth floor, activity 
centers around the manufacture of spices and foods. 
Of special interest here is the machine which fills 
bottles of liniment at the rate of 106 bottles a min- 
ute and which is working on a steady schedule of 
1000 dozen bottles a day. 


COMPLETE PRINTING PLANT 

Visitors proceed next to the printing plant which 
turns out 5,000,000 calendars and almanacs besides 
printing all displays, labels, dealer literature, and 
four house organs. 

After this portion of the trip is finished, visitors 
are taken to see the ornate buildings of Winona 
such as the Winona National and Savings Bank 
whose directors are officers of the Watkins com- 
pany. Specimens of the wild game shot by the 
president of the company, E. L. King, on his hunt- 
ing safaris in Africa are shown on the second floor 
of the bank. The next stop is at the Watkins Ex- 
perimental Farm which has become nationally fam- 
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administration building 


ous for the practical experiments in animal hus- 
bandry conducted throughout the year. 


MOTION PICTURES UTILIZED 

From the farm visitors return to the office where 
they are entertained with motion pictures in a 
theater specially constructed by the company. After 
a short talk of welcome by the officials, each visitor 
is given gift souvenirs. 

During the course of the visit, the customers and 
the dealers are photographed in front of the ad- 
ministration building by the company’s own staff 
of photographers. A finished picture is later sent 
to the Watkins dealer who brought the group and 
each customer is given a picture. 


\ REMARKABLE INSTITUTION 

It is indeed phenomenal to view the growth and 
progress of the company from its early beginnings 
as a one-man liniment manufacturing establishment 
to its present huge proportions which permit the 
successful operation ef this new public relations 
experiment. The founder, J. R. Watkins, began in 
1868 to manufacture a liniment in his home. From 
the beginning he instituted his “Time and Trial” 
merchandising plan and_ personally canvassed 
homes, leaving a free bottle of liniment for trial. In 
1885, Mr. Watkins moved to Winona and estab- 
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lished a factory on the site of the present plant. 
New products were added from time to time until 
now the number totals over 150 products (includ- 
ing toilet preparations, flavorings, medicinal and 
household specialties) which are distributed direct 
to consumers throughout the country by some 
10,000 dealers. In addition to the Winona plant. 
manufacturing plants have been established at 
Memphis, Tenn., Oakland, Calif., Newark, N. J.. 
Winnipeg, Man., Canada, and one is now going up 
in Birmingham, England. In addition, there are 
warehouses in Columbus, Ohio, Kansas City, Mo.. 
Chicago, Ill., Oakland, Calif.. New York, N. Y.., 
Vancouver, B. C., Montreal, and Hamilton, Ontario. 

The present officers besides President E. L. King. 
son-in-law to the late Paul Watkins who was nephew 
to the founder, are D. C. Alexander, vice-president, 
and R. C. Boalt, vice-president. Dr. E. G. Thomssen. 


1939 








who has been with the organization for many years, 
is chief chemist. 

And so this highly personalized organization 
which believes in giving directly to the consumer 
the full measure of what he wants and in keeping a 
human friendly contact with him, continues to 
thrive and hold a national respect—great enough 
to pull as many as 2000 visitors to its plant in one 
day, filling hotels and tourist homes to capacity— 
“more actual visitors by far than a national con- 
vention would bring.” 


Letter to Salesmen 


IN a letter to his salesmen, Fred Weindel Jr., pres- 
ident of L. F. Grammes & Sons Inc., offers these 
suggestions which are quoted in part: 

l. Think straight and you will act straight. 

2. Analyze things—get all the facts before con- 
cluding. The efficient salesman knows whether the 
business of his customer is increasing, static, de- 
creasing or indifferent. He analyzes the reasons why 
and sees what he can do to help the customer 
through constructive suggestions. 

3. Develop the habit of cleanliness and orderli- 
ness. 

4. Set up a reasonable goal and then determine to 
reach it. 

5. Take advice but do your own thinking and 
concluding. If the salesman believed most stories 
when business is low he would go into hiding be- 
lieving “they won't buy” instead of concluding 
“there is still some buying being done—and I am 
going to get my share of it.” 

6. Cheer up the other fellow—keep your troubles 
to yourself; no one likes a complainer. 

7. Never admit to anyone—even yourself—that 
you are licked. 

8. Spend a little less than you have earned. 

9. Make friends, but remember that the best of 
friends wear out if you use them. You will make 
lasting friends of your customers if you give them 
reason to have esteem for you. 

LO. Don’t be afraid to dream—a little dreaming 

imagination is necessary for success. How could 
the creator of a painting, a building or a new prod- 
uct reach new heights unless he dreamed of new 
and finer ways of doing things? 


Odd and Interesting 


BLONDS with healthy scalps have an average of 
about 140,000 hairs on their heads; brunets aver- 
age about 105,000; red-heads average less than 
90,000. 

The vast 1000 acre estate of the late Richard 
Hudnut at Bakers Mills, N. Y., is now Camp Fox 
Lair, a retreat for under-privileged boys from the 
crowded districts of New York City. 

Cosmetic-conscious American Indians made per- 
fume from crushed columbine seeds, talcum pow- 
der from rotted pine wood, and rouge from the 
bloodroot flower. 
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One of the cities of Mexico, Guanajuato, which may be a source of export business for manufacturers of the United States 


WILL THE UNITED 
STATES REGAIN ITS 
MEXICAN TRADE 


American Chamber of Commerce Secre- 
tary in Mexico City Lists Trade Oppor- 


tunities for Progressive Manufacturers 


by H. O. JOHNSON 


Now that the war in Europe is an actual fact, 
Mexico, as well as all Latin-American countries. 
finds that it is cut off from the European sources 
of supply covering many articles that Germany par- 
ticularly has been selling at prices often 50 per cent 
under those manufactured in the United States. 


There are neutral nations in Europe that have 
always had the inside on certain commodities be- 
cause of prices, who now find themselves unable 
to ship to Mexico because of the danger involved, 
and even though they are able to deliver merchan- 
dise here, the increased cost because of higher 
freight rates, war risk insurance, additional risks 
that cannot be covered by war risk insurance, and 
indefinite delivery dates, create a situation that 
should be most favorable to the American manu- 
facturer who is interested in regaining the Latin- 
American market that has gradually been slipping 
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away from the United States during the past few 
years. 

Buyers in Mexico tell us that they are finding 
the supplier in the United States very indifferent 
toward Mexican business; that they repeatedly get 
replies to their inquiries saying that the domestic 
demands in the United States have become such 
that they are booked up for months to come, and 
that the sources of raw materials are so scarce that 
they cannot possibly compromise themselves to any- 
thing in the future until they see what is going to 
develop. In some extreme cases important manu- 
facturers in the United States, who have triple A 
ratings or better, have failed to reply to telegrams 
and urgent air mail inquiries from Mexican buyers. 

The very prosperity of the United States for the 
future seems to be based on the ability of the Amer- 
ican manufacturer to produce and export, and the 
logical export market now and for the future is 
Latin America. It is a fact, of course, that the 
United States is more nearly self-sufficient than any 
other large industrial nation in the world, but it is 
also a fact that we have had many millions of un- 
employed in the United States for several years 
past, and it does seem that one way to put these 
unemployed back to work would be to appreciate 
the possibilities in developing our export business. 


THE OPPORTUNITY IN MEXICO 

In the case of Mexico, in 1937 they purchased 
from a small number of European nations a total 
of $55,000,000 worth of merchandise, most of which 
could have been purchased in the United States, ex- 
cept for the inability of the American manufacturer 
to meet prices of these European nations. However, 
now that Europe is not in a position to supply these 
demands, it seems a very opportune time for the 
United States to regain this business; and once 
regained it will be a long time before Europe will 
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be able to get it back on the same percentage basis 
























































that they have enjoyed during the past few years. 

In a résumé of trade between Mexico and the 
United States since 1872, the United States enjoyed 
only 26 per cent of the exports to Mexico in 1872 
as against 70 per cent from Europe. However, in 
889, the United States was enjoying 56 per cent 
of Mexico’s imports and Europe only 42 per cent. 
When war broke out in Europe in 1914, imports 
from the United States jumped to 70 per cent, and 
as the war progressed reached 90 per cent, whereas 
imports from Europe to Mexico became as low as 
& per cent. 
EFFECT OF UL. S. PROTECTIVE TARIFFS 

When the United States put on her protective 
tariffs in 1930, our exports to Mexico showed a 
sharp decline and Europe immediately started to 
benefit from this condition. From 1934 to 1937. 
exports from the United States to Mexico hung 





Among the impressive looking buildings in Mexico City is the National Bank “ . . 02 
of Mexico, shown in the foreground with Palace of Fine Arts to the left around the 50 per cent margin, whereas in 1930 


exports from European countries to Mexico 
amounted to sixty some per cent of Mexico’s pur- 
chases. 

It is most unfortunate that the average manufac- 
turer in the United States is either held back by 
stockholders or management from developing ex- 
port business, either because of fear of risk in- 
volved. or actual lack of knowledge of what the 
export business means to the economy of the United 
States as a whole. The policy of so many manufac- 
turers in the United States seems to be one of inde- 
pendence and indifference to export business. It is 
most unfortunate to note the number of companies 
attempting to export and insisting that export busi- 
ness must be conducted on the same basis as their 
domestic business. High salaried executives visit 
this market sometimes when they have made no 
study of it beforehand. 

On the contrary, Europe has developed the Latin 





(American market in a very systematic way through 
Mexican residents have imported their merchandise recently from Europe sending a well prepared and with knowledge of 
instead of the United States but war eliminates sources of many articles local conditions, ability to speak the language, will- 
ingness to adjust themselves and their policies to 
the market they are attempting to gain. This has 
heen mainly responsible for the increased percent- 
age of business going to Europe right out of our 
back yard, so to speak, and in many instances on 
more or less the same price basis with a much 
inferior quality article than we could have supplied 
from the United States. 
oe There have been many attempts on the part of 
pan 
F 
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thced PT tts ih : ie the depression, to create employment for the mil- 
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the administration and the public as a whole in the 
United States in these past few years to overcome 
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lions who wanted to work. Yet we were neglecting 
a market such as Mexico—our closest neighbor 

which was buying $55,000,000 worth of merchan- 
dise many thousands of miles away, that rightfully 
should have gone to the United States and created 
jobs for a big portion of that unemployed in man- 
ufacturing this merchandise, and dividends for the 
stockholders of the industrieg;that could have sup- 





plied this material had they made a more intelligent 


The main cathedral of Mexico C'ty, with its two towering spires, is located 


on the Plaza de la Constitucion, one of the several open squares in the city effort to have gotten the business. 
‘ 
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HOW THE WAR 
AFFECTS BRITISH PERFUMERS 


Export Conditions Slightly Eased, but THe perfumery trade in Great Britain has been 
working under very considerable difficulties since 

Shortage of Packaging Vaterials and the outbreak of war as manufacturers have been 
faced with a diminishing home market and the 

Compulsory War Risk Insurance Offer restrictions placed by the Government on exports 
have. in many instances, put a stop to profitable 

Problems for Traders ... Vanufacturers husiness overseas. There is, however, some easing 
cone of the position as regards exports and it is just 

Spend Large Sums for Air Raid Shelters announced that three typical lines for which speci- 
men formulae were submitted to the Export Licens- 

and Camouflaging Factories ing Department—concentrated bath essence, solid 
brilliantine and lavender waters, can now be ex- 

ported without licenses, although they contain sev- 


by PAUL I. SMITH eral prohibited ingredients. Numerous concerns have 


Perfumery company in Watford constructs new type of concrete tube shelter 


Girls leave air raid shelter located thirty feet below ground, consisting of 
with two entrances so in event of hit workers crawl through tunnel to other end 


two long chambers, and for which concrete a foot thick was used in construction 


*~ 


ee snd “ . _ - ee 





December, 


Sandbags, used as a means of protection from high explosive 


moved their head offices away from crowded cities. 

The question of raw materials has been and still 
is giving perfumers in Great Britain quite a few 
headaches. Too zealous customs officials have been 
holding up supplies of essential oils under the be- 
lief that they were perfumes which cannot now be 
imported. Fortunately this difficulty has now been 
removed thanks to the energetic action of the Per- 
fumery Toilet 
Section of the London Chamber of Commerce. 


and Preparations Manufacturers’ 

During the early days of the war, prices on es- 
sential oils and synthetics increased daily because 
of panic buying and brokers closed down. 


WRAPPING 


Turning briefly to manufacturing problems, one 


MATERIAL SHORTAGE 


of the most important at the present time is the 
shortage of wrapping materials. Paper is scarce 
and metal foil and tin difficult to obtain for luxury 
goods. In view of this, several prominent produc- 
ers are re-designing their novelty packs so that 
drastic economies can be effected. They are also 
using moulded containers for long runs, but here 
again there is a good deal of delay in executing 
orders owing to hold-ups on making tools. Inci- 
dentally, there is a considerable shortage of built-up 
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Photos British Press Combine 
bomb splinters, surround sentry at his post outside factory 


boxes of cellulose acetate and nitrate, both materials 
being in demand to fulfill important government 
orders, which, of course, receive priority. 


WAR RISK INSURANCE COMPULSORY 


\ war time measure which has hit the perfumery 
trade very severely is the risks insurance 
scheme which makes it compulsory for all traders 
holding stock to the value of £1,000 or over to in- 
sure it against enemy action at a flat rate of thirty 
shillings per hundred pounds worth of stock, the 
insurance cover to hold good for three months. 
This is really equivalent to a tax of 6 per cent per 
annum, which represents a good proportion of legit- 
imate profit. Naturally there is an immediate tend- 


war 


ency on the part of the manufacturers and mer- 
chants to pass on the cost, but so far a general 
rise in retail prices has been postponed, although 
there are isolated examples of rises. 

Apart from expenditure on war risks insurance, 
large manufacturers have been obliged to spend 
very considerable sums of money on A.R.P., which 
includes provision of proper air raid shelters for 
employees and the obscuration of factory lighting 
to comply with the emergency black-out regulations 
which come into force at dusk. Against this outlay 
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Telephone operator in manufacturing plant clocks in, wearing 
new type of gas mask which may be used at the switchboard 


manufacturers can obtain a certain amount of re- 
lief from the government in the form of a definite 
grant or a reduction in income tax; the amount 
only represents a small proportion of the capital 
expenditure. 


CAMOUFLAGED PLANTS 


It is interesting to record that a number of prom- 
inent manufacturers with factories just outside Lon- 
don, in what might be called the luxury industrial 
area, have camouflaged their buildings with paint 
and fishing nets. The cost of this has, for large 
plants, run into many hundreds of pounds but un- 
fortunately experts are not agreed that the camou- 
flage is really effective from the air! 


RETAIL SALES 


\ very interesting and significant effect of the 
war on retail sales of cosmetics and perfumes is 
that while the London stores report a diminution 
of sales amounting to as much as 25 per cent, the 
provincial druggists find it necessary to order a 
good deal above their normal pre-war requirements. 
Official government sales figures now released for 
September show that the money value of retail sales 
in the first month of the war was 13.9 per cent 
higher than in September, 1938. In September. 
1939, each of the four provincial areas of England 
and Wales scored increases of 20 per cent or more 
whereas London Central and West End _ suffered 
the severe contraction of 27.5 per cent. This serious 
diminution in London sales is due to combined 
effects of evacuation, transport difficulties due to 
petrol rationing, the blackout and general dis- 
couragement of expenditure on luxury spending. 
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Water-in-Oil Emulsions 


OiL-soluble soaps which are capable of acting as 
efficient stabilizers for oil-continuous emulsions are 
precipitated from their solutions in oils when a sufhi- 
cient quantity of water is added according to R. C. 
Pink in the Journal of the Chemical Society. 

It is the precipitated soap which, by virtue of its 
ability to prevent coalescence of the water globules, 
acts as a stabilizer for water-in-oil emulsions. Al- 
though it is generally accepted that lowering of 
interfacial tension and emulsifying power are close- 
ly related, the assumption that oil-soluble soaps 
lower the oil-water interfacial tension similarly to 
water-soluble soaps has not previously been proved 
experimentally. It is shown by measurements by 
the drop-weight method that anhydrous magnesium 
and calcium oleates lower markedly the interfacial 
tension between benezene and water, that they in- 
crease very slightly the surface tension of benezene 
due to negative absorption and that they decrease 
markedly the surface tension of water. It is con- 
cluded that two factors are of importance in the 
formation of water-in-oil emulsions with soaps of 
multivalent metals. 

The reduced interfacial tension permits easy sub- 
division of water in the oil and assists in rendering 
such a sub-division stable and the film of hydrated 
soap precipitated at the interface effectively pre- 
vents coalescence of the globules. Globules of wate: 
are also simply entangled in the precipitated soap 
as shown by emulsions stabilized with aluminium 
palmitate where the precipitate is very gelatinous. 
The precipitated soap is much more readily wetted 
by oil than by water and this fact is apparently the 
type-determining factor. Journal of Pharmacy & 
Pharmacology. 


Eifective Packaging 


Tue effectiveness of a package in not due to one 
detail alone, but to the coordination of many: con- 
tainer, label, closure and carton; window or counter 
display and package insert. Since one of the objects 
of a package is to aid in the sale of the product it 
contains, there should also be present some urge to 
buy. 

An effective package protects. It delivers the 
product to the consumer with original quantity and 
purity intact. It prevents deterioration, evaporation 
and contamination of product until it has been 
entirely consumed. 

An effective package is truthful. 

An effective package is explicit. 

An effective package is convenient. It requires 
no special tools or instructions for opening. And 
it is of such size and shape that is simplifies the 
removal and use of the: product. 

An effective package is easily remembered. De- 
sign, color or convenience of package should so 
impress themselves upon the mind of the consumer 
that the package is readily identified the next time 
a need for the product arises.—Phoenix Flame. 
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MAKERS OF SODA 
WATER FLAVORS 
VIEW YEAR’S WORh 


Convention hears officers reports on ac- 
complishments with regulatory groups 


... Re-elects George Chapman president 


Mi CH useful work was accomplished at the one- 
day meeting of the National Manufacturers of 
Soda Water Flavors in San Francisco, Cal., Octo- 
ber 31 when the association met for its 34th annual 
convention. 

The following officers were elected: 

President, George M. Chapman, Chicago, III. 

Vice-President, Dr. Clarke E. Davis, Brooklyn, 

Me. Be 

Treasurer, William H. Gast, Chicago, Ill. 

Secretary and Attorney, John S. Hall, Chicago, 

Il. 

Directors: O. R. Randall, Atlanta, Ga.; Myron 

J. Hess, Philadelphia, Pa.; H. E. Schmidt, Cin- 

cinnati, Ohio; C. H. Redding, Jackson, Mich.; 

and S. R. Casey, Cambridge, Mass. 

President George M. Chapman outlined the work 
that had been accomplished by the association in 
the last year. He first took up the work on stand- 
ards, and said in part 

The original thought was that if we could set 
standards we would avoid ingredient labeling on 
our products. If we could get the official Standards 
Committee to consider our products, then we might 
obtain exemption from the labeling requirements 
pending action on the standards. This did not 
work out because the Department was swamped 
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Department 


with similar petitions on all kinds of foods, and 
they finally announced a list of foods that would 
be exempt and also said it would probably take 
the Standards Committee two years to set stand- 
ards on the foods already on the list. 

Another point developed, namely, that even if 
standards are established they will include optional 
ingredients and such optional ingredients as are 
used must be listed on the label. In that case 
why have standards? In some other lines of busi- 
ness, the matter of standards has been dropped and 
may not be raised again. 


TWO RULINGS ON LABELING 


With no exemptions for our products possible, 
our problem was to secure definite rulings from 
Washington that would show us what should be 
done on our products. Mr. Hall and I made a trip 
to Washington and had a very satisfactory inter- 
view with Dr. Sale. We presented specific prob- 
lems to him and asked how to proceed. The result 
was that the Department made two important 
rulings, first that if a product had more than one 
function, for example, if it contained color and 
acid as well as flavor, then it need not show the 
ingredients in the flavor but would class as a fab- 
ricated food. The second ruling was the one stat- 
ing that chemical names of artificial flavors are 
not common or usual names under the law and. 
therefore, need not be listed specifically. These 
two rulings assisted materially in simplifying the 
labeling of our products. 

The fees asked for certification of colors were 
changed somewhat as a result of a June conference 
in Washington, but the situation is not satisfactory 
and further action will probably be taken. 


REDUCTION OF ALCOHOL TAX 

Steps have been taken looking toward a reduc- 
tion in the internal revenue tax on ethyl alcohol. 
Mr. Hall and I attended a meeting arranged by 
Dr. James M. Doran with Deputy Commissioner 
Berkshire of the Treasury Department for the 
Flavoring Extract Manufacturers Association. The 
object of this meeting was to present the views of 


33 


the manufacturers to the Department with the hope 
that when members of Congress asked for recom- 
mendations from the Department there would at 
least be no unfavorable recommendations. 

We have been called on to help on certain State 
A meeting of Michigan bottlers was held 
in Detroit with state food officials for the purpose 


matters. 
of considering state standards. It appeared from 
what happened at this meeting that food officials 
try to write standards without sufficient informa- 
tion and sometimes we can supply the information 
the officials need or can guide them along lines 
that will avoid hardship to our customers. 

At the Michigan State Bottlers’ Convention, there 
was considerable discussion of the license law 
which puts a tax of $25 on each beverage shipped 
into the State. Wisconsin has a similar law to 
Michigan and 


meet Minnesota was considering 


similar action. By general agreement among the 
bottlers, Minnesota withheld action on the assur- 
ance that both Michigan and Wisconsin would re- 
peal their laws. The law was changed in Michi- 
gan but is not satisfactory yet. All are opposed to 
this type of legislation which does set up inter- 
state barriers. Here again we have tried to work 
along lines that will best serve our interests and 
those of the bottling industry. 


“FLAVOR, BEVERAGE BASE AND FRUIT ADE” 
After the conclusion of President Chapman’s ad- 
dress, a number of references were discussed in 
detail. Reference was made to conferences held 
with the Food and Drug Administration regarding 
the proper labeling of the old line of soda water 
flavors and concentrates; particularly the new clas- 
sification of such products as “flavors,” “beverage 
and “fruit ade” 
A “flavor” was defined to 


base,” 
mean an article 
used solely for flavoring purposes. 
A “beverage base” was defined to mean a fab- 
ricated food containing flavoring ingredients, 
sufficient coloring for the finished beverage, 
with or without acid. 
“Fruit ade” was defined to mean a concen- 
trated fruit juice. 

John S. attorney for the 
association in his report stated that the past year 
had been one of the busiest in several decades and 
that G. M. Chapman and Dr. Clarke E. Davis and 
the officers and directors had been continually 
negotiating with federal and state control officials. 
He outlined the broad service rendered by the in- 
formative and also the legislative bulletins which 


Hall, secretary and 


are sent to members. He also summarized all legis- 
lation, bills enacted into law and bills defeated in 
the course of the year in Congress and in the vari- 
ous states. 

Concluding his impressive report Mr. Hall said 
in part: 

It is my recommendation that our entire mem- 
bership give their personal attention to legislative 
bills introduced in Congress and the various states. 
We are traveling through a period of uncertainty. 
Regarding federal and state control over our indus- 
try and industries using flavoring products, said 
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yet remains in our hands, but as to 
future developments it will be necessary, by factual 
and positive proof and by closely cooperating with 
allied industries, to prove that existing laws suffi- 
ciently protect the consuming public and that there 
is no need for further control. The great majority 


control as yet 


of legislators are unfamiliar with our problems. 
Bills are introduced by unsuspecting legislators for 
some constituent or group seeking special privi- 
leges and, unless the true facts or the ramifications 
are made known, such bills may be favorably con- 
sidered. Therefore, in order to avoid discrimina- 
tion or excessive taxation against our industry or 
your business, it is necessary that you continually 
participate in all legislative activities to defeat en- 
actment of such bills. 


FEDERAL FOOD, DRUG AND COSMETIC ACT 


I believe that during the past year through the 
efforts of the officials of our association as likewise 
activities of interested associations, in negotiating 
with officials of the Food and Drug Administration 
regarding interpretation and application of the new 
Federal Food, Drug and Cosmetic Act to flavoring 
products, our industry, that is, the flavoring prod- 
ucts industry, was the first industry for which the 
Food and Drug Administration of the United States 
Department of Agriculture released official regula- 
tions. I again wish to reiterate that it is my opin- 
ion we are very fortunate that practically all 
the officials of the Food and Drug Administration 
are men of long service in the United States De- 
partment of Agriculture, who are acquainted with 
and have an underlying understanding of the many 
problems confronting members of our industry, 
and have rendered impartial determinations regard- 
ing application of the new Act in the protection of 
the members of the flavoring products industry as 
likewise the consuming public. 


ACTIVITIES IN ALCOHOL TAX UNIT 

During the past year several important develop- 
ments were considered by the Alcohol Tax Unit of 
the Treasury Department. One of our members, 
shortly after the first of the year, was served with 
a notice and demand for additional tax on a soda 
water flavor which officials of the Alcohol Tax 
Unit considered to be potable. The Department 
audited the books and records of the manufacturer 
and set up a gallonage tax of 30 cents on each proof 
gallon (as provided for under Section 605 of the 
Revenue Act of 1938 as amended) 
set up a fee of $100 for a Rectifier’s License 
(R. S. Section 3244 amended). I immediately filed 
a claim for abatement of tax and demanded a 
hearing. The hearing was held on February 13. 
Dr. B. H. Smith of the Virginia Dare Extract 
Co. and Myron J. Hess of S. Twitchell and Co. 
represented our Other associations 
were likewise represented. The Alcohol Tax Unit 
was represented by W. H. Kennedy, Assistant 
Deputy Commissioner, and other officials of the 
Department. Mr. Kennedy recorded the fact that 


and likewise 


association. 


while certain extracts and/or flavors were unques- 


tionably potable, some plan would have to be de- 
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Soda water flavors and concentrates are now classified by Food and Drug Administration as flavors, beverage bases, fruit ades 


vised wherein said extracts and/or flavors would 
be taken out of said classification by the addition 
of an acid or simple syrup. A committee was ap- 
pointed to collaborate with the chemists of the 
Alcohol Tax Unit and the matter was satisfactorily 
compromised. The Alcohol Tax Unit recommended 
abatement of the tax. 


FEDERAL TRADE COMMISSION ACTIVITIES 
During the past year a great many complaints 
have been filed against manufacturers for alleged 
violations of the Robinson-Patman Act. These 
complaints allege, in part, discriminations in price 
between competing purchasers buying products of 
like grade and quality by giving certain purchasers 
lower prices than those allowed others, secret re- 
bates, allowances and discounts in lieu of broker- 
age, etc. I believe that we have advanced far 
enough, through legal determinations, to appre- 
ciate that such abuses are illegal. Three Circuit 
Courts of Appeal have sustained the Federal Trade 
Commission in its position—the most recent case 
being against the A & P, wherein the court’s ruling, 
in effect, estops the A & P from accepting allow- 
ances and discounts in lieu of brokerage on its 
purchases of commodities in interstate commerce. 
It also prohibited the so-called quantity discounts 
or other types of discounts actually received in 
place of brokerage. The facts as presented to the 
court in the A & P case plainly indicated that the 
A & P was employing buying agents who received 
discounts and allowances from sellers. Eventually 
said discounts and allowances were turned over to 
the A & P. The aforesaid buying agents rendered 
no services for the sellers and were in effect agents 
of A & P. The court, in part, held that “no agent 
can serve two masters, simultaneously rendering 


services in arm’s length transactions to both * * *. 





\ buying and selling service cannot be combined 
in one person.” 

The Federal Trade Commission is likewise very 
active in filing complaints against manufacturers 
for violations of the Federal Trade Commission 
Act. The complaints, in part, allege violations for 
false advertising, deceptive trade practices, sales 
promotion plans, price fixing, misrepresentation, 
lotteries, exclusive dealing, price conspiracies, etc. 
\ recent decision handed down by the Federal 
Trade Commission prohibits the common trade 
practice of giving secret gratuities such as liquor, 
cigars, meals, money and entertainment to the buy- 
ing agencies of a purchaser if for the purpose of 
inducing the purchase of the vendor’s products. 
rather than those of his competitors. 


WHAT THE FUTURE HOLDS FOR US 


It is hard to speculate what the future holds in 
store. Under Federal supervision, we are con- 
fronted with the Industrial Mobilization Plan, as 
provided for under the National Defense Act passed 
some twenty years ago as recommended by the 
War and Navy Departments. Recently the Presi- 
dent announced that there existed a “limited” 
emergency. The reference by the President to a 
“limited” emergency is designed to accomplish 
three objectives: (1) To impress our citizenry that 
we are vitally affected by the present war in Eu- 
rope; (2) to lay proper foundation for further ex- 
penditure of funds for national defense for which 
no existing appropriation has been heretofore cre- 
ated; and (3) to prepare the way for an announce- 
ment of a “full emergency” in the event further 
governmental steps are necessary. 

The National Defense Act specifically provides 


that the President, in the event a full national 
emergency exists, or, in other words, he believes 
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that war is imminent, has the authority to cause 
the present War Resources Board, an advisory 
agency, to be transferred into a powerful War Re- 
sources Administration which, with approval of 
the President, has the right, in the supply of essen- 
tial needs to the military forces of the United States. 
to commandeer any plant suitable for manufac- 
turing or producing necessary commodities in the 
event of war, with maximum speed and efliciency 
and minimum disruption of the civilian life of the 
nation. Likewise regulatory control over prices 
to be paid for commodities is indirectly granted 
to the President. 


STATE BILLS TAXING FLAVORS 

During the past year, some ten states considered 
discriminatory tax bills intended to levy taxes on 
soda water extracts and/or flavors, finished or 
fountain syrups and still and carbonated beverages 
I am happy to report that all such bills were killed 
or died in committee. Our most unusual experience 
during the year was in the state of Michigan. Dur- 
ing the past three years officials of the Department 
of Agriculture, after referring the Michigan Soft 
Drinks Act passed in 1928 to the Attorney General 
for a legal opinion, attempted to collect a $5 
registration fee on each separate and distinct soda 
water flavor, extract, syrup, powder or paste in- 
tended for use in the manufacture, production or 
sale of a still or carbonated beverage. It will be 
recalled that from 1931 to 1936 former officials of 
the Department of Agriculture promulgated rulings 
that a $5 registration fee was to be paid on each 
type of soda water flavor, extract, syrup, powder 
or paste offered for sale in the state of Michigan. 
Many conferences were arranged with the officials 
of the Department. Our president, vice-president 
and a number of manufacturers attempted to com- 
promise the situation, but without much success. 
We caused a bill to be introduced placing a maxi- 
mum charge that any one manufacturer would be 
required to pay in any one year. This bill was 
emasculated in committee, and finally passed carry- 
ing over the requirement that each separate and 
distinct soda water extract and/or flavor, soft 
drink syrup, powder, paste, etc., be registered be- 
fore being offered for sale in the state of Michigan 
and that a license fee of $5 for the first ten 
flavors be paid to the Commissioner of Agriculture. 
and for all other soda water extracts and/or flavors. 
soft drink syrups, powders, pastes, etc., over and 
above ten, the rate shall be $3. I think that 
with a change in administration it may be possible 
that the Department will revert to its former posi- 
tion, that is, payment of a license fee on each type 
of soda water extract and/or flavor, soft drink 
syrup, powder, paste, etc., and, with this view in 
mind, further conferences will be had with officials 
of the Department. 


TROUBLE FROM MUNICIPAL AUTHORITIES 


During the past year, my attention has been di- 
rected to activities of municipal health authorities. 
I do not know as to whether or not the intervention 
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of municipal health authorities into activities of 
the food, drug and cosmetic industries, is due to 
demands from consumer groups—and I may add, 
since the passage of the new Federal Food, Drug 
and Cosmetic Act, these groups have grown in 
leaps and bounds. Socially-minded women, nur- 
tured by propaganda from governmental agencies, 
have taken up the hue and cry, demanding pro- 
tection for the “innocent and unsuspecting public,” 
and further, in the purchase of commodities, that 
the consumer receive dollar value for dollar spent 

or, on the other hand, is it possible that munici- 
palities, in their desperation to levy and collect 
more taxes, intend to single out the food, drug and 
cosmetic industries and require the registration 
and payment of annual license fees on all such 
articles offered for sale? 

The city of New York has introduced such an 
ordinance which, in part, amends the administra- 
tive code of the city of New York in relation to 
the manufacture and sale of adulterated or mis- 
represented foods, drugs, cosmetics or health de- 
vices and to regulate traffic therein; to create a 
consumers’ bureau in the department of health, 
and for other purposes. The ordinance further re- 
quires the registration of all such proprietary prod- 
ucts sold or offered for sale in the city of New 
York and further, the payment of an annual fee of 
$10 for each product registered. If the city of 
New York were to pass such a bill, it is needless to 
say that all cities would likewise adopt similar 
ordinances. This evil must be resisted if the food, 
drug and cosmetic industries are to continue on a 
competitive basis, and not be subjected to further 
political control. 

Those present at the convention were: 

Wm. H. Gast, Theonett & Co., Inc., Chicago, IIL; 
Ira B. Harkey, National Fruit Flavor Co., New 
Orleans, La.; J. B. Green. Green & Green. Inc.. 
Houston, Texas; Chas. O'Connor, S. Twitchell Co., 
Philadelphia, Pa.; Thos. A. Deasy, John Mulhern 
Co., San Francisco, Calif.; H. R. McBride, Citrus 
Juice & Flavor Co., Ltd., Santa Ana, Calif.; G. F. 
Meyer, Warner-Jenkinson Manufacturing Co., St. 
Louis, Mo.; Paul Rieger, Paul Rieger & Co., San 
Francisco, Calif.; S. R. Casey, Blue Seal Extract 
Co., Cambridge, Mass.; Donald W. Hutchinson. 
W. H. Hutchinson & Son, Inc., Chicago, Ill.; F. M. 
Theall, Theall & Pile, Inc., New York, N. Y.; 
Frederick T. Peter, Northwestern Extract Co., Mil- 
waukee, Wis.; Henry E. Schmidt, The E. Berg- 
hausen Chemical Co., Cincinnati, Ohio; W. E. 
Dimmock, National NuGrape Co., Atlanta, Ga.; 
Wm. F. Meyer, Warner-Jenkinson Manufacturing 
Co., St. Louis, Mo.; Clarke E. Davis, Virginia Dare 
Extract Co., Inc., Brooklyn, N. Y.; Thomas Rieger. 
Paul Rieger & Co., San Francisco, Calif.; Myron 
J. Hess, 5. Twitchell Co., Philadelphia, Pa.; Wm. 
J. Stange, Wm. J. Stange Co., Chicago, Ill.; G. M. 
Chapman, The Liquid Carbonic Corp., Chicago, 
Ill.; John S. Hall, Chicago, Ill; C. W. Akers, 
Penrith-Akers Mfg. Co., Minneapolis, Minn.; John 
W. Wallace, E. A. Silzle Corp., Los Angeles, Calif. ; 
Donald Hutchinson, D. W. Hutchinson & Co., Inc.. 
New York, N. Y. 
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SULPHITE CELLULOSE 
LYES FOR 
SOAP MARKING 


Lignin sulphonate found to be difficult 
substance to use because of likelihood 


that the soap preparation will discolor 
by PAUL I. SMITH 


For some years now chemists have been trying, 
with varying success, to find new industrial appli- 
cations for sulphite cellulose lyes, waste products 
of paper manufacture. These liquors have, and, 
indeed, still are being used as pre-tanning agents 
and for the manufacture of cheap forms of plastics. 

It is now claimed that sulphite cellulose lyes are 
useful in soap manufacture, and in Germany at- 
tempts are now being made to use evaporated and 
purified lyes as substitutes for natural and synthetic 
fatty acids. The main difficulty in the manufacture 
of the lignin-soap powder is to prevent discolora- 
tion of the product and consequent lowered sales 
appeal. This is said to be due to the presence of 
moisture in the soap powder before mixing with 
the lye residue. 


SULPHITE WASTE LIQUOR 

Robert Krings, Allgeneine Oel-und Fett-Ztg., 34, 
192-6 (1937) recommends the addition of evap- 
orated sulphite waste liquor, which has been freed 
from iron and calcium impurities, to the anhydrous 
soap powder. The curd soap to be used is salted 
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out twice so as to obtain a glycerine free and there- 
fore non-hygroscopic soap. The curd is cooled in 
the usual way and then chipped. The chips are 
thoroughly dried and ground to a fine powder. The 
lignin sulphonate residue should be of the same mesh 
as the soap powder, otherwise it will be found im- 
possible to obtain a perfectly uniform product. The 
following formulae are proposed by Robert Krings: 


1. Ground curd soap 20% 
Lignin sulphonate 40% 
Calcined soda 40% 

2. Ground curd soap 15% 
Lignin sulphonate 40% 
Calcined soda 44% 
Ammonium chloride 1% 

3. Ground curd soap 20% 
Lignin sulphonate 40% 
Calcined soda 30%, 
Sodium perborate 10% 


The present writer is of the opinion that the soap 
powder should be hard and preferably made from 
a stock of half coconut or palm kernel fatty acids 
and half tallow or bleached palm oil fatty acids. 
The use of low-grade garbage greases gives a soft 
natured soap and one which, in powder form, is 
apt to become lumpy and to discolor easily in the 
presence of lignin residue. 


WASTE SULPHITE CELLULOSE LYES 

Carl Leyst-Kiichenmeister, in a British Patent 442.- 
046, recommends the use of waste sulphite cellulose 
lves for use with fresh alkali lyes in the soap kettle 
for saponification. He states that the sulphite lye 
may be added first or last, or part first and part 
last; it may be freed from sulphur dioxide by heat 
and agitation and from sodium and calcium car- 
bonate. The soaps produced may be mixed with 
toilet soaps to obtain medicinal products. 


HEAVY DUTY PASTE SOAPS 

There seems no reason why concentrated waste 
lyes should not be used for making heavy duty 
paste soaps to remove stains, grease, tar and similar 
types of soil. The lignin sulphonate could be mixed 
in with the caustic potash when saponifying the 
fatty acids, using preferably coconut, peanut and 


soya bean oils. Additives, such as grease solvents. 
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Chemists try to use sulphite cellulose lyes for soap manufacture 


sulphonated oil, ete., could be run into the properly 
saponified and mixed soap which then, of course. 
requires its quota of abrasives to obtain the special 
cleansing action of the soap. It is possible to pro- 
duce a commercial soapless hand paste mixture us- 
ing quillaja bark extract mixed with kaolin, talc, 
sulphite residue, tri-sodium phosphate, pumice and 
sulphonated mineral oil. A small proportion of 
saponin may be added to the paste if required. 


CONCLUSIONS 

The general experience of soapers who have ex- 
perimented with lignin sulphonate is that it is an 
exceedingly difficult substance to use owing to the 
marked tendency of the soap preparation to dis- 
color. This may be due to several reasons, par- 
ticularly to the action of free moisture in the soap 
and the breakdown of the lignin molecule due io 
the free alkali used to build up the soap. There is 
also a risk of the newly formed alkali-lignin body 
to cause discoloration of the paper wrapper used 
for packaging the soap, or lining barrels and other 
containers. The present writer considers that it is 
unlikely, and there is no conclusive evidence to the 
contrary. that the addition of lignin sulphonate 
improves the detergent action in the same way as 
phosphate or silicate, and it can, therefore, only be 
regarded as a filler with rather doubtful potenti- 
alities. 


Notes and Comments 


Spontaneous Combustion An important refer- 
ence to spontaneous combustion in the soap indus- 
try has been given by E. J. Better, chief chemist. 
Palestine Oil Industries Ltd., in a communication 
to The Industrial Chemist. He states that, contrary 
to what people think, soap is a readily inflammable 
material and spontaneous combustion of flakes may 
occur during storage in silos, bins or sacks. Mr. 
Better’s own experience is that the absorption of 
water by the soap is itself actually accompanied 
by the evolution of sufficient heat to cause charring. 
He mentions that in one case flakes dried normally 
in a drying oven and then stored in sacks stand- 
ing adjacent to each other became severely charred. 
The charring took place at the sides of the sacks 
facing the door of the building, not those facing the 
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drying oven. The soap left the drying oven in the 
afternoon and was found smouldering the next 
morning after a cool, stormy night. Adjacent to 
the charred remains, the soap was found to contain 
about 20 per cent free fatty acids. Mr. Better con- 
siders that the primary effect is the absorption of 
water by the highly dried surface of the soap, with 
liberation of the heat of swelling. This local heat- 
ing in the presence of water causes hydrolysis into 
free fatty acids and sodium hydroxide. The warm 
free fatty acid is then oxidized by the activated 
atmospheric oxygen and the process is accelerated 
autocalytically until charring and_ inflammation 
supervene. 


New Plastic for Soap Containers A comparative- 
ly new plastic material which is now becoming 
economic for making soap containers is methyl 
methacrylate resin sold under the name of Lucite, 
manufactured by du Pont; and Plexiglas, by Réhm 
& Haas Co., Inc. This polymerization product of 
the esters of alpha methocrylic acid is perfectly 
clear and colorless, indeed, it is more transparent 
than glass, but it may be obtained in bright colors 
of remarkable brilliancy. This resin is lighter in 
weight than most other plastics and when used by 
injection molding machines it is economical, al- 
though naturally more expensive than the thermo- 
setting resins, such as phenol and urea formalde- 
hyde resins, and the relatively cheap thermo-plas- 
tics, cellulose nitrate and acetate. The specific grav- 
ity of methyl methacrylate resin is 1.18 to 1.20 as 
compared with 1.35 for cellulose nitrate, about 1.30 
for cellulose acetate, 1.45 to 1.50 for urea-formalde- 
hyde molding compounds, and 1.35 for phenol- 
formaldehyde resins with woodflour. Only poly- 
styrene is lighter, this has a specific gravity of 
about 1.05. 

Unlike cellulose acetate and nitrate, previously 
widely used for all types of toilet accessories, the 
methyl methacrylate resin has a very low water 
absorption figure. Tests have shown that when 
under immersion in water for a period of 7 days 
the resin absorbs less than 0.5 per cent of its weight 
of water. Soap containers made of methacrylate are 
not subject to swelling, shrinkage or warpage and 
is eminently serviceable under all reasonable con- 
ditions of use and handling. 

Of interest from a fabricating standpoint is the 
fact that methyl methacrylate resins can be turned 
and worked with ease and, in powder form, molded 
by the injection molding press. 


Hydrogenated Fats The experience of British soap 
manufacturers handling hydrogenated fats is that 
although there is a detectable difference in their 
saponification results, according to the origin of the 
oils and the method of hydrogenation, ordinary 
chemical analysis does not give very much help to 
the chemist in determining what practical soap- 
making results may be expected. It is important 
that there should be absolute uniformity of produc- 
tion and to ensure this one of the best methods is 
to have a small scale soap making plant in the 
laboratory which will, in (Continued on p. 78) 
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Variations in jar capacities provide problems for filling 


Cream Leveling Device 


No equipment manufacturer has yet announced a 
leveling device either as an attachment for his cream 
filler or a separate piece of equipment. In the past 
at least two have turned the proposition down as 
impractical. 

Again and again in this column the development 
and building of equipment by the cosmetic manu- 
facturer has been discouraged. Again and again. 
however, the writer has had to design and build 
special equipment or attachments and gadgets to 
apply to standard equipment to increase capacity, 
overcome shortcomings, reduce noise or what not. 

But back to cream leveling. Due to irregularity 
and variation in capacity of jars and even with the 
filler adjusted to a nicety some are too full when 
the cream adheres to the closure or else slack filled. 
One facial cream manufacturer built in his own 
shop a very clever machine that satisfactorily does 
the job. 

At the discharge side of the filler, the leveling 
machine is stationed. A star-wheel carries the jars 
through it at a speed synchronized with the filler. 
If the cream level is too low an additional quantity 
is added. If too high, whether due to the filler or 
the additional “shot,” the excess is withdrawn by a 
small vacuum swinging tube. 

In this instance, perhaps necessity was the mother 
of invention or again the cream manufacturer may 
have been “too dumb” to realize, as did the equip- 
ment manufacturer, that it could not be done and 
so proceeded to do it. 

In the meantime, we have become more tolerant 
of the cosmetic manufacturer who has long had his 
own development shop in charge of a mechanical 
engineer of inventive turn. 


Organic Solvent Glue 


Many liquid products, when carelessly handled 
by the user, run down the sides of the container 
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AIDS TO BETTER 
PRODUCTION 


by RALPH H. AUCH, 4.8. cu.e. 


and loosen the label or labels. With repeated use 


the labels become unsightly indeed. 

This condition can be avoided by employing or- 
ganic solvent adhesive. The cost is obviously higher 
and the technique of application is somewhat differ- 
ent than that of water soluble glue whether applied 
by hand or machine. 

The solvent being more volatile the adhesive must 
be thinned more frequently during the working day. 
By the use of glue pan covers on machine labelers 
and smaller apertures in the glue containers for 
hand use, thickening can be minimized. This type 
of adhesive is worthy of wider application in this 
industry. 


Light Weight Ware 


Inquiry develops that few, if any, in the cos- 
metic industry have evinced more than a passing 
interest in light weight ware. The food industry 
has set the pace with the liquor industry close 
behind. Some of the sharp angles have had to be 
sacrificed and the contour, particularly where the 
Many of the 


problems (and there have been many) have been 


neck joins the shoulder, changed. 


solved. 

There were misgivings as to the percentage of 
breakage of light weight ware both on the produc- 
tion lines and in transit. However, instances are 
common where the breakage is down, not up, from 
the experience figures of the regular or heavy weight 
ware previously used. In some instances redesign 
has been required, but the cases are rare when ap- 
pearance suffered. 

The only remaining objection then is that the ap- 
parent size is adversely affected. This is frequently 
true. With the law on deceptive size in effect, how- 
ever, milady will no doubt be less influenced by 
apparent size and take more and more to being 
governed by the declared contents on the label. 

Glass makers have been very receptive and quite 
willing and ready to cooperate. 











CHANESS 


/ Vew TOILET GOODS 


Hungary Water: New to America 
but old in history is the claim held 


Water. 


introduced by Parfums Lengyel, Ltd. 


for the fragrance, Hungary 


It is said that this toilet water was 
first presented to Queen Elizabeth of 
Hungary by an old Benedictine monk. 
and used by her to enthrall the court 
A hand- 


some hand-wrought leather container, 


gallants of the Renaissance. 


flacon-sealed, holds the toilet water. 
White and gold are the predominant 
colors in the packaging, with red or 
blue used as an accent. 


ChaNess: A vibrator type of ma- 


chine, designed to help eradicate 
blemishes and wrinkles on the skin. 
and to forestall hair thinning and 
premature baldness, is now intro- 
duced by Charles Nessler, originator 
of the permanent wave. The ChaNess 
is presented as a device for obtaining 
“heatless” friction and it is claimed 
that ten minutes of application rep- 
resents a minimum of five hours of 
rubbing with a hand towel. The in- 
ventor recommends the machine as 
a means of improving skin, regard- 
less of age, as well as a means of 
stimulating hair-growing conditions. 
It is pointed out, however, that im- 
provements may proceed faster in 
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one case than in another, or require 
greater effort. 
Polishields: 


tectors, designed to shield nails while 


Fingernail polish pro- 


liquid polish is drying, are now in- 
troduced by the Polishield Products 
Co. No longer need women hold 
their fingers outspread, waiting for 
nail polish to dry. By wearing these 
protectors, it is suggested that the 
user may engage in almost any ac- 
tivity without fear of smudging her 
newly little 
brass shields have two rubber clasps 


applied polish. These 
which spread apart, and a shield is 
slipped onto each finger. They are 
pushed only as far as the first knuckle 
of each finger, and when on nothing 
touches the nail, including the guard 
itself. The shields may be adjusted 
to large, small or medium sized fin- 
gers. They are boxed in sets of ten. 
Herbal Infusions: Facial baths of 
fragrant herbs and flowers are in- 
troduced by Helene Pessl. Potpour- 
ris of marigolds, cornflowers. 
lavender, orange blossoms, 
blossoms, chicory roots, arcilea and 
camomile are skilfully blended, ac- 
cording to the condition of the skin, 
to form an aromatic infusion. A pint 


of boiling water is poured over one 


linden’ 


POLISHIELDS 


il 


CURL-BRUSH 


. P view 


infusion. As the fragrant vapor is 
inhaled, it is claimed that circulation 
is stimulated, nerves soothed, pores 
cleansed, and the complexion re- 
freshed. The herbal infusions are 
little baskets. 
A silver 


top identifies the basket containing 


packed in charming 
six infusions to each one. 


the infusions prepared for dry skins, 
and a gold top, the one for oily skins. 
Curl-Brush: As a means of quick 
grooming for curls, the Ogilvie Sis- 
ters have introduced a tiny brush 
which may be carried in a handbag. 
It is especially convenient for travel- 
ing. Firm bristles and a clever end 
make it useful in shaping the coiflure 
as well as forming curls. The brush 
is six inches long and three-quarters 
of an inch wide. A transparent con- 
tainer protects it from dirt. 

Fluffy Milk Bath: A powder which 
turns the water white and forms a 
blanket of bubbles is presented by 
Elizabeth Arden. Fluffy Milk Bath 
is available in the fragrances Blue 
Grass, Allamanda, June Geranium. 
Cyclamen, Jasmin and Pine. It is 
packaged in an attractive pink box 
which holds five packets, one of 
which is sufficient for a bath. It also 
comes in two sizes of jars. 


The American Perfumer 





EDITORIALS 


EFFECT OF LIMITING PARIS LABELS 


FOR decades the word “Paris” on the label of a 
perfume has been regarded as the key which would 
open the door to certain sales and success in the 
United States market. The practice of adding 
“Paris” to the label of American made perfumes 
to acquire the magic charm began long ago. At 
first to give color to the representation a mailing 
address was maintained in Paris in most cases, bui 
some didn’t even bother to do that. Later when th: 
law became more stringent and required all who 
used the word “Paris” on the label to do an actual 
bona fide business in Paris, their efforts in many 
cases to comply met the bare requirements of the 
law but in the eyes of men who understood the 
situation often caused amusement. 

Then the United States in an effort to restrict 
growing French competition, passed the drastic 
tariff act of 1922 which imposed a 75 per cent ad 
valorem and 40 cents specific duty on finished prod- 
ucts. As predicted prior to the enactment of the 
law by The American Perjumer, the drastic tarifi 
act instead of diminishing French competition ac- 
tually increased it; for economic reasons, most of 
the large French perfumers were virtually forced 
to establish factories over here, import their com- 
pounds and materials at a lesser duty and to manu- 
facture their perfumes here. Always, however, they 
retained the word “Paris” on their labels. Despite 
the fact that in 1934 the tariff on finished goods 
was drastically cut, the bulk of so-called French 
perfume sold here continued to be that made in the 
United States. The total sales in the United States 
of all perfumes made and bottled in France at pres- 
ent is relatively small. 

Now as the result of the orders of the Federal 
Trade Commission in the Coty, Corday, Chanel and 
Lengyel cases, details of which were reported in 
the November issue, all perfumes bearing a French, 
a Paris, or other foreign label, which are manufac- 
tured here must state that they are made in the 
United States. 

If it accomplishes nothing else, the new order 
should serve to explode the fallacy that the label 
“Paris” or a French name intrinsically has any ap- 
preciable effect on the sale of perfume in the United 
States. Women will buy an outstanding perfume 
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regardless of where it is made. By the same token. 
they will reject a poor one even though it comes 
packed in a beautiful bottle and bears the prized 
Paris label. It must not be overlooked that many 
French perfumers who offered second rate per- 
fumes in this market failed dismally. The list is 
surprisingly long. 

In the light of this, it seems clear that the French 
perfumers who have succeeded so conspicuously 
here have done so almost solely because of the merit 
of their products. A number of strictly American 
companies are selling their perfumes in increasing 
amounts each year for the same reason. Therefore, 
it is doubtful whether the omission of the word 
“Paris.” and the inclusion of “Made in the United 
States” on the label will have any adverse effect on 
the sales of any outstanding brands of perfume. 


AN AMAZING DECADE ENDS 
IN a few more days a remarkable decade will end. 
Looking back, the contrast between the free and 
easy twenties and the down to earth thirties is 
amazing. In the past ten years business has had to 
make many readjustments to fit itself into a new 
era characterized by a startling development of 
product and consumer research and of production 
and market controls. To these were added prob- 
lems from three foreign wars. When the new 
decade begins January | there are many reasons 
for believing that it will usher in a new, a sounder, 
a saner and a richer social and economic epoch. 


LOYALTY IN BUSINESS 


“WHEN you've been in business as long as I have” 
wrote the late Charles M. Schwab, “you will be 
inclined to put a pretty high value on loyalty. It 
is the one commodity that hasn’t any marketable 
value and it’s the one you can’t pay too much for. 
No man succeeds without the helping hand of his 
He should never forget to hold that 
hand for all time. 


associates. 


“When a man gets to my stage in life, he comes 
to realize the value there is in the sincere greeting 
and the friendship expressed to him by one with 
whom he has worked for many years. If there is 
one quality in life that makes for success, it is 
loyalty to those with whom you are associated.” 
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QUESTIONS AND ANSWERS 


280. Baby Powder 

Q: 1 am interested in preparing 
Jor babies a good skin powder con- 
taining talc, boric acid, olive oil, and 
! would like to know the 
quantities 


perfume. 
exact required in 


R., Puerto 


com- 
pounding the above. A. 


Rico. 


A: It is suggested that you use ap- 
proximately 10 per cent of impalpa- 
ble powdered boric acid of highest 
purity, together with from 2 to 5 per 
cent of zine stearate with the remain- 
der of the bulk supplied by a high 
grade tale. Phenyl ethyl alcohol and 
ionone make an interesting odor com- 
bination. Use as little perfume as 
possible. 


281. Wave Set Substitutes 

Q. In your October issue on Page 
56 you mention methyl p-hydroxy- 
benzoic acid in connection with wav- 
ing lotion. Would this be a suitable 
substitute in a concentrated product? 
We have a customer who wants to 
state that his wave set contains NO 
ALCOHOL and NO ETHER on his 
label and yet have the wave set con- 
tain the elements which will assure 
a quick-drying lotion. W. C., Penna. 


A. We know of no solvent which 


can replace alcohol in a wave set 
other than water. Methyl p-hydroxy- 
benzoic acid is a preservative, not a 
solvent. Isopropyl alcohol or acetone 
might be used in place of denatured 
ethyl alcohol in concentrates or lo- 
tions. Water soluble resins may also 
be used and are known to be fast 
drying preparations. 


282. Bleach Cream Formula 

Q. | have discussed the following 
formula for bleach cream with a 
chemist who is opposed to using it. 
He questions the use of ammoniated 
The formula follows. 1 
shall appreciate it very much if you 


mercury. 


will suggest a better formula or a 
substitute for ammoniated mercury. 


H. J.. Maine. 


A. Your chemist is right in dis- 
couraging the use of ammoniated 
mercury in a bleach cream. How- 
ever, there are a number of bleach 
market 
this material. The labeling of a mer- 


creams on_ the containing 
curial bleach cream is an extremely 
difficult job as it requires warnings. 
cautions, complete directions for 
use in all cases, adequate testing by 
sensitive individuals, methods of re- 
moval and other required informa- 


TECHNICAL BOOK REVIEWS 


HANDBOOK OF CHEMISTRY AND Puys- 
ics. Twenty-third edition. 7, x 4%, 
in., 2239 pages. Chemical Rubber 
Co. 1939. Price $3.50 regular edi- 
tion; $6.00 de luxe edition. 
Authoritative, 
tion embodying the latest data avail- 


scientific informa- 
able on chemistry, physics, mathe- 
matics and related sciences is given 
in this useful handbook prepared 
under the direction of Charles D. 
Hodgman of the Case School of Ap- 
plied Science with the aid of over 
160 collaborators and contributors, 
each one of whom is an authority in 
his field of activity. There are over 
400 pages of new composition in the 
book. 
and in a condensed form presents 
material constantly 
the works 


It is complete and compact, 


referred to by 
chemist and engineer. 
There are five general divisions of 


Mathematical Ta- 


bles; Properties and Physical Con- 


subject matter: 


stants; General Chemical Tables and 
Properties of Matter; Heat and Hy- 
grometry, Sound, Electricity, Mag- 
netism and Light; 
Units, Conversion Tables and Mis- 
cellaneous Tables. 


Quantities and 


Dirt Kosmetik Des Munpes, Part 
THREE. KOSMETISCHES PRAKTIKUM, 
by Hugo Janistyn. 5x71 in., 190 
pages. H. Ziolkowsky, 


Germany. 1939. Price $2. 


Augsburg, 


Anything from the pen of Hugo 
Janistyn bears the impress of careful 
conclusions — and 
This 


covers the subject well. Lipsticks and 


research. sound 


practical usefulness. work 


lip salves are treated in full: there 


is considerable data including form- 


ulas on dentifrices; and the subject 
of mouth washes is tersely but ade- 
quately 
German. There is included a mono- 
graph on styptic pencils of 12 pages. 


covered. The text is in 


tion. A mercury bleach cream may 
not contain more than 5 per cent 
straight 


petrolatum vehicle is preferred to 


ammoniated mercury. A 


that you are now using. The only 
substitute we know of for ammoni- 
ated mercury is zinc peroxide, which 
is not exactly a substitute as it does 
not cause peeling characteristic of 
Zinc peroxide bleaches 
by virtue of the oxygen it releases, 


mercurials. 


much as hydrogen peroxide _ be- 


haves. 


285. Glyceryl Fumarate 

Q. An essential oil solvent men- 
tioned in Poucher’s book is glyceryl 
fumarate. Please send me the ad- 
dress of the suppliers of this alcohol 
substitute. Please also send a for- 
mula for an essential oil solvent, 
other than alcohol. J. M., Maryland. 


\. We know of no suppliers of 
glyceryl fumarate. Sorry. The gly- 
cols are excellent essential oil sol- 
vents. The name of a major sup- 
plier goes to you under separate 
cover. Some sulphonated oils are 
also good solvents for essential oils. 
A detailed description of these can 
be found in the Bulletin on Wetting 
Agents, now available. 


INDUSTRIAL SOLVENTS, [bert Mellan. 
Reinhold Publishing Corp. 6 x 9 in., 
480 pages. 1939. Price $11.00. 


The information contained in this 
book on the broad subject of solvents 
is authoritative, up-to-date and as 
complete as it is humanly possible to 
make it. An idea of the contents may 
be had from the following chapter 
Solution, 

Solvents, 


Theories and 
Latent Sol- 

Plasticity ; 
Vapor Pressure, Evaporation Rate, 
Boiling Point; Viscosity; Volatility, 


headings: 
Aggregates; 


vents, Non Solvents; 


Inflammability, Toxicity; Solvents 
and Their Use in Industries; Hydro- 
Their 
Derivatives; Halogenated Hydrocar- 
bons; Alcohols; Aldehydes; Acids; 
Ketones; 


and Graphical Expression and Inter- 


carbons and Hydrogenated 


Ethers; Esters; Plasticizers; 


pretation. Nitroparaflins are treated 


in an appendix. 
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Small Batch Mixer Are you inter- 
ested in a small batch mixer capable 
of making from five to eight pounds 
of cream or about a gallon of lotion? 
The machine I’m thinking of is smart 
looking, inexpensive, and does a 
good job of mixing with relatively 
little motion of beaters. An advan- 
tage, too, is that the same machine 
is available in various sizes, if the 
small laboratory size proves satisfac- 
tory. A mixer of this small type will 
do a world of work for small manu- 
facturers who make small batches of 
product for use in their own shops, 
for personalized service of one kind 
or another, and for laboratory work. 


Permanent Wave Oi] A new sup- 
plier of a permanent wave oil capable 
of forming emulsified waving lotions 
has just been located. So far, only 
one type of oil is available. Price is 
reasonable, and product is said to be 
uniform from batch to batch . . . and 
that is something. 


Terpenyl Giycol A chemical of most 
peculiar and interesting aroma, re- 
minds you somewhat of phenyl ethy! 
alcohol mixed with hydroxy and ter- 
pineol. Nominally priced. Useful in 
a variety of simple to complex com- 
positions. Claimed to be a_ pure 
chemical. You will find a lot of uses 
for it once you've smelled of it. 


Hand Lotions With 


on again, attention turns to the mass 


winter coming 


market of hand lotion users to over- 
come or prevent chapping of hands. 
(As you know, the F.D.A. will allow 
you to refer to the prevention of 
chapping, providing you don’t make 
any further therapeutic claims.) Anvy- 
way, you should turn your interest 
to new emulsifiers, thus enabling 
your company to compete with the 
better hand lotions continually com- 
ing up. The best line of experiment 
is with synthetic emulsifiers, of which 
the monogleyerides and glycol de- 
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rivatives of fatty acids are good ex- 
amples. Don’t overlook the effect on 
the hands of products such as sorbi- 
tol oleate or other sorbitol fatty acid 
derivatives in hand emulsions. You ll 
be quite surprised at the nice feeling 
left by 
quince seeds and other gummy ma- 


these materials. And with 


terials a war problem at all times, 
better get ready now while you have 


time to do so. 


Lavender “Zip” Lavender is one of 
the nicest and most popular odors in 
cosmetic use. In certain cases, it has 
often been hoped that it had a little 
more “zip.” To achieve this goal, 
various additions have been made by 
different compounders. One supplier 
now is offering an acetylized lavan- 
din with manifold use. It is a pretty 
nice product, lots of “zip” and the 
price is right. 

Cacao Butter Subtitute The war 
scare has caused suppliers to start 
bringing rabbits out of their bags of 
magic tricks. The latest one is an 
odorless cacao butter substitute, hav- 
ing a melting point slightly higher 
than that of cacao butter, casting 
well, and of a good white color. Lip- 
stick and other stick cosmetic manu- 
facturers in particular should investi- 
gate the material. In fact, it makes a 
pretty good lipstick base by itself, as 
its melting point is around 35°C, and 
with a little stiffening up, it is all set 
to go. Also, it is supposed to have 
some solubilizing action on bromo- 


acid, too. 


Wetting Agents Bulletin Just off 
the press and free to subscribers! 
The new Wetting Agents bulletin of 


describes 


some thirty odd pages, 
scores of wetting agents together 
with many sulphonated oils. If you 


contemplate the manufacture of tooth 


powder, liquid dentifrice, soapless 
shampoo or bath preparations, you 
cannot afford to be without it. This 
bulletin is a revised edition of an 
earlier one of the same name, but 


almost three times larger. Every wet- 


ting agent of possible cosmetic use is 
described as to chemical compusition, 
probable utility, incompatibilities if 
any, source of supply and price per 
pound. Among the sulphonated oils 
described are compounds such as 
those which form soapless oil sham- 
poo, water soluble perfume, theater 
sprays, permanent wave emulsions 
and others used in solubilizing fixed 
oils. The bulletin includes an ab- 
stracted form, the theory of wetting 
agents, classification of types, rela- 
tive merit of some under similar test 
conditions, together with other valu- 
able data. It is free for 90 days to 


subscribers. Just ask for yours. 


Clarifying Mucilages One of the 
easiest ways to clarify a dirt-speckled 
mucilage is to run it through a cen- 
trifugal clarifier. Equipment capable 
of clarifying from a few gallons per 
hour to hundreds of gallons per hour 
is available. You do away with slow 
straining through cloth which, inci- 
dentally, only takes out the larger 
dirt particles, and you don't waste 
any mucilage—a factor of increasing 
importance these days. 


Greasy vs Matt Foundation F or 
years it has been the vogue to have 
a skin appearance of what is better 
known technically as a matt effect. 
The moment a woman’s nose showed 
the faintest trace of shine, out came 
the powder puff. But things are 
changing. Today, a greasy base is 
increasingly more popular as a pow- 
der foundation because most skins 

foundation 
This further 
causes a change in face powder com- 
position if a dull, non-shiny appear- 
On the 
other hand, why shouldn’t the nose 
be shiny? Why shouldn’t the face as 
a whole appear shiny? It is shiny 


are dry, and a greasy 
makes them feel nice. 


ance is to be maintained. 


when it is clean. Inasmuch as every 
woman tries to look younger than 
she is, why not do a good job of it? 
Young looking skin is shiny skin—a 
glowing shiny skin. That is the ef- 
fect to achieve. 
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NEW PAChAGES 


1.. ELIZABETH ARDEN: A new perfume, “It’s 
You,” whose fragrance becomes peculiarly the 


wearer's own it is claimed, makes its debut. A new 


make-up, “It’s You,” is designed to accompany it. 


The perfume is presented in a vase-like vial which 
is held by a moulded hand set upon a lace-cuffed 


pedestal. The whole is under a clear glass dome. 


2 .. LA CROSS: Inspired by Scarlett O'Hara of 
storybook fame is the new carry-all, The Carpet- 
Bag, presented by this firm. Made of quaint ma- 
terial and topped with leather handles, it contains 
a folding case of the same material. Inside the case 
are flasks holding two shades of nail polish, glycer- 
ated nail polish remover and glycerated cuticle re- 
mover. A nail file, cuticle stick, emery board, and 


nail white pencil complete the kit. 


3.. YARDLEY & CO., LTD.: The aristocratic Bond 
Street fragrance has now been interpreted in toilet 
water and dusting powder. The sure-grip toilet 
water bottle has a burnished gold cap and is packed 
in a box which uses regal colors in four squares 
inscribed in gold to suggest the Royal Standard. 
The ivory toned powder box with golden scrolls 
has a lacquer-red honey bee on the cover. A large 


velour powder puff is enclosed. 


4 ..BEAUTY COUNSELORS, INC.: This com- 
pany s line appears in a new dress. The powder 
box, shown in the treatment set, is in copper rose 
color imprinted with white. The labels have a white 


id 


border, a color combination which the firm be- 


background, with coper rose printing and a g« 
lieves will harmonize with any bathroom or color 
scheme. The kit contains cleansing formula, night 
cream, powder base, lubricating formula, powder, 


rouge and lipstick. 
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5 .. CHEVALIER GARDE PARFUMS, INC.: As its 
Christmas package, this house presents the blue orb, 
topped off in gilt by the double-headed eagle, crown 
and crest, which are used as the symbols of the 
firm. Inside are the three scents, H.R.H., Roi de 
Rome and Fleur de Perse. These, which come in 
dram size portable flacons with leak-proof, self- 
applicator tops, are miniature glass replicas of the 


package shown here. 


6 .. CAROLYN NELSON, LTD.: Attractively pack- 
aged in artistically cut crystal bottles, this firm’s 
products, toilet water, bath oil and perfume, are 
presented in one odor, Whim. A color theme of 
silver and yellow is used for both labels and outside 
boxes. Each bottle rests on a yellow base and the 
top of the box is silver, lettered in yellow. This 
firm, which makes its products to order, serves an 


exclusive New York clientele. 


7.. KERK GUILD, INC.: As a new novelty in its 
holiday line, this firm presents perfumed pink soap, 
called Wasp Waist, which is carved to look like a 
wasp waist corset. It is decorated with net ruffles, 
and rests on a black base. The soap is pure castile 
and is made in a shade of natural pink. The pack- 
age is black with a sophisticated design in pink. 


This item was designed by Lynda Lou Hokerk. 


8 ..CYCLAX OF LONDON: This firm presents an 
introductory cosmetics kit containing seven of its 
most popular preparations for home treatment: 
cleansing lotion, special lotion, soap, skin cream, 
foundation cream, powder, and Braceine, a green- 
tinted ‘astringent. All the preparations are standard 
size in“the usual white and royal purple con- 
tainers that have distinguished the company’s prod- 


ucts for almost half a century. 



















g .. ETHEL WALLACE: Mezquite Splash, a new 


after-shave and shower lotion for men, makes its 





debut in a rugged container, topped with a Cali- 
fornia redwood stopper which is secured by raw- 
hide thongs. The bottle is encased in a chamois 
bag which ties with a rawhide draw-string. the bag 
being covered with a variety of cattle ranch brands. 
The box is of California redwood, hinged and 
locked with rawhide lace. An attractive design of 
romantic and historic western names plus branding 


marks is burned into the wood. 





















































































10 .. EISENBERG: A new blue and silver package 
holds the tiny crystal crinoline lady containing the 


847” perfume of this American dress designer. 
Since this perfume is available only at the shops 
where Eisenberg original models are sold, it may 
be obtained at one store only in each city. The 
blue and silver box is lined with eggshell satin, and 


the section which drops down repeats the silver. 


Wm ..ANTOINE DE PARIS, INC.: Shaped like a 
quaint French “poudreuse,” this new dressing table 
box contains six aids to beauty. It includes an all- 
purpose cream, eye cream, foundation cream, skin 
lotion, hand lotion, and face powder. The case, 
covered in washable white morocco and lined in 
dusky apricot, opens to show an oval mirror under 
which is tucked a packet of facial tissues. This 
miniature dressing table is compact enough to be 
kept in a drawer. 


12..PARFUMS SCHIAPARELLI: As one of its 
novel holiday packages, this firm introduces a 
roulette wheel called Spin and Win. Four bottles 
in one dram size of the odor Shocking are tied to 
the wheel which revolves when a button is pushed. 
The box in the well known shade of pink is deco- 
rated with white letters. The bottles are miniature 
replicas of the distinctive flacon in the dressmaker’s 
dummy design used for Shocking. 
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A DESIGN BY fon (7+ REPRODUCED BY SCOVILL 


This brilliantly-designed Revlon lipstick container has 
recently been announced in full-page color advertise- 
ments in VOGUE, THE NEW YORKER, MADEMOISELLE and 
in widespread newspaper advertisements. 

Conceived by Revlon, it was given to Scovill with the 
stipulation that no part of the original sample’s appeal 


be lost even in reproduction running to hundreds of 


thousands of units. 

Even before the completion of the first order, key 
Revlon dealers were so enthusiastic that the original 
order was quadrupled, and recently this was again 
doubled, showing a decidedly encouraging acceptance 
for a new product. 


SCOVILI 
» 4 4 


MANUFACTURING 


The complete container is light in weight, smartly 
decorated, and has the characteristic silky feeling of 
“Indurited” finish. 

This is another case where Scovill has been able to 
serve the cosmetic industry outstandingly. If you have 
need of lipstick containers, closures, vanity cases, rouge 
boxes, or any of the other quantity-produced metal 
products required by the Drug and Cosmetic Industry, 
you will probably find that Scovill’s facilities can sup- 
ply just the combination necessary to solve your prob- 
lems most satisfactorily. For samples, styling advice 
and estimates on production, phone or write the nearest 
Scovill office. 


COMPANY 


Drug and Cosmetic Container Division 


79 Mill Street 


WIT 


| Masters of etal 
— Los Angeles. IN 


December, 1939 


* Waterbury, Connecticut 


Boston, Providence, New York, Philadelphia, Syracuse, Pittsburgh, Chicago, Cincinnati, San Francisco, 
CANADA: 334 King Street. East. Toronto, Ontario 
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NEW PRODUCTS AND PROCESSES 


Odor Free Atmosphere for 
Chemists 

Chemists and perfumers in the 
laboratories of the Felton Chemical 
Co., no longer have to contend with 
the usual air odors of the aromatic 
chemical laboratory. 

As a part of their regular labora- 
tory equipment, the company has 
installed an 
ber to 


“odor-free” air cham- 
which the chemist or per- 
fumer may retire for the purpose of 
comparing aromatics, odor notes and 
bouquets without interference from 
or contamination by air-borne odors 
generated by activities going on in 
other parts of the laboratory. This 
small “odor-conditioned” section of 
the laboratory is an air-tight com- 
partment, ventilated through a spe- 
cial odor-adsorber unit developed by 
the Dorex Air Conditioning Division 
of the W. B. Connor Engineering 
Corp., manufacturers of odor control 
equipment for all types of air condi- 
tioning and ventilation work. 

This “odor-filter” comprises a bat- 
tery of canisters of special activated 
coconut shell carbon, one of the most 
powerful adsorptive agents known, 
and a fan for forcing air circulation 
through the canisters, as illustrated 
The entire unit is incor- 
porated in the wall of the laboratory 
odor-control room as shown in Fig. 


in Fig. 1. 


2. Thus, odors, odorous gases and 
odor vapors are trapped and _ re- 
moved from the air entering the con- 
trol room. 

It is interesting to note that the 
adsorber vehicle of activated coco- 


ousT FLTER 


at Ua ‘ 
eves 


Fig. |. Diagram of Dorex Odor Absorber 


Unit 


48 


nut shell carbon will adsorb and hold 
odores (i.e., the odor creating parti- 
cles in the air) up to 15 - 20 per cent 


es 
a 


~ 


Fig. 2. The "Odor-control" booth 


When the odor 
saturation point is reached, the car- 


of its own weight. 


bon is simply removed and _ reacti- 
vated and it is ready for reuse. 


Chromaloy Metal 


It is not necessary to finish by 
plating or painting Colalloy chrom- 
aloy metal according to Colonial Al- 
loys Co., as it is furnished ready for 
the fabricator to use. It is said to 
be stainless throughout and about 
66 per cent lighter in weight than 
steel, copper, brass or stainless steel. 
Both economically and from a qual- 
ity standpoint, the makers claim that 
chromaloy may in many places re- 
place plated copper, nickel silver and 
brass. Available testing laboratory 
samples will be sent on request. 


Card Stapling Equipment 

For attaching perfume vials, com- 
pacts, lipsticks and other articles of 
merchandise to display cards special 
equipment is offered by the Acme 
Staple Co. Its Staplecraft equipment 
is stated to be so designed that only 


slight changes in the actual contact , 


working mechanism are necessary on 
a few basic models to fit the machines 
for various types of work. Many 
times, it is added, the same machine 
may be used to staple half a hun- 
dred different articles of merchandise 


to cards of various sizes without any 
mechanical change. And, it is pointed 
out, many sizes and types of clinches 
are available with the equipment for 
fastening in many ways. The ma- 
chines are so made, the company 
emphasizes, for smooth foot action 
and motorized equipment that both 
hands of the operator are left free 
for handling the work. Staples of 
fine wire are employed because of 
their inconspicuousness, Full informa- 
tion about the equipment together 
with literature on carding may be 
had on request. 


Disk Filters 

The only certain method of renew- 
ing a porous filtering medium is to 
discard and replace it according to 
Filter Co. which 
points out that this is what is done 
with disks in International disk fil- 
ters. It is also pointed out that the 
upward filtration principle employed 
contributes — to 


the International 


successful perform- 
ance because since the liquid passes 
up, not down, the heavy particles in 
it tend to fall away from the filter disk 
instead of lying on top and clogging 
it. Full information about the filters 
is contained in a new bulletin No. 
1600 which will be sent on request. 


Blue Violet 


The trend toward the pure floral 
notes in perfumes and toilet waters 
has led to the demand for new and 
inviting oils. To meet the demand 
for a rich and delicate violet, repro- 
ducing with fidelity the aroma of the 
living flowers, Compagnie Parento, 
Inc., Croton-on-Hudson, N._ Y.. 
created Blue Violet Parento. A sam- 
ple and full information about it will 
be sent to anyone interested. 


New Plasticized Resin Sheets 


Carbide and Carbon Chemicals 
Corp. has developed calendered sheets 
of Vinylite plasticized resins which 
have many of the advantages, and 
few of the disadvantages, of leather 
and rubber. These sheets offer pos- 
sibilities for numerous applications 
heretofore removed from the plastics 
industry. The material — suitably 
plasticized copolymers of vinyl chlo- 
ride and vinyl acetate—can be sup- 
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plied colorless, or in transparent or 
opaque colors. 

The new, highly plasticized mate- 
rials are said to be flexible to the 
point of withstanding folding and re- 
peated flexing. Elongations up to 250 
per cent, with a tensile strength of 
3000 pounds per square inch are 
readily obtained. The sheets are un- 
usually tough, the makers state, and 
show interesting elastic properties. 
Stretched appreciably, the sheets re- 
turn slowly to their original dimen- 
sions. 

Regarding permanence, the new 
materials, it is stated, will not oxidize 
or crack, affected by 
mold or mildew. They are complete- 


nor are they 


ly resistant to water and perspiration, 
and will not discolor or develop any 
odor from moisture absorption. De- 
tailed information about these plas- 
ticized sheets will be furnished on re- 
quest. 


Oil in Water Emulsifiers 

Cerasynt oil-in-water emulsifiers is 
the name now applied by Van Dyk 
& Co. to its line of emulsifiers former- 
ly called 


pointed out is 


Glycons. Cerasynt it is 


most applicable to 
vanishing type or day creams. Four 
different types of cerasynts are sup- 
plied to meet the needs of makers of 
vanishing creams, vanishing creams 
with a stiff consistency. for those of 
the acid type and for the more oily 
types of creams frequently termed all 
purpose creams. Samples and sug- 
gestions for using cerasynts will be 


sent on request. 


Diketine New Industrial Chemical 


Diketine, which was first isolated 
by Chick and Wilsmore in 1908, is 
now being produced in commercial 
quantities for a wide variety of in- 
dustrial uses. It is used in making 
manufacture of 
pharmaceuticals and other important 
products. 


chemicals for the 


Its importance lies in its 
exceptional chemical reactivity and 
consequently in the products which 


may be synthesized from it. This col- 
orless but intensely pungent liquid re- 


acts readily with alcohols to produce 


the important acetoacetic — esters. 
Benzene and other aromatic hydro- 
carbons will then suitably catalyze, 
readily react with diketine to yield 
another series of interesting com- 
pounds. A paper on the new indus- 
trial chemical was presented by Dr. 
:. B. Boese. Jr. before the American 
Chemical Society in Boston. 
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GATALOGS AND 


Wage and Hour Law Digest which 
explains simply and effectively the 
provisions of the Fair Labor Stand- 
ards Act of 1938 has been issued by 
the U. S. Dept. of Labor. W ashing- 
ton, D. C. Particular stress has been 
laid on the caleulation of over-time 
pay and the record-keeping require- 
ments of the act. Copies are avail- 
able for the asking at the depart- 
ment or at any Wage and Hour Field 
Office. 


Acid Proof Tanks, jars, pots and 
trays made by the U. S. Stoneware 
Co. for the storage and mixing of 
acids and corrosive chemicals are 
described and illustrated in bulletin 
104. which has been issued by the 
Much useful data on the 


installation and use of 


company. 
stoneware 
vessels is given in the &-page catalog 
anyone In- 


which is available to 


terested on request. 


Rubber Gloss Wax is described in a 
booklet issued by the Franklin Re- 
search Co. It contains descriptive 
bar charts and an analysis of the cost 
of maintaining a floor with a water 
emulsion wax. The qualities a safe 
floor wax should have are also given. 
(Anyone may write for a copy. 


“Accounting for Distribution Costs” 
has recently been issued by the Polli- 
cvholders Service Bureau of the 
Metropolitan Life Insurance Co. It 
is designed to help meet the current 
interest of business men in more com- 
prehensive data on the costs of mar- 
keting their products and services. 

The First Report) of a continued 
study into the qualitative aspects of 
magazine reading being conducted 
by R. F. Coutant of Pedlar & Ryan. 
Inc... C. W. McKay of Kenyon & 
Kekhardt, Ine... and D. E. Robinson 
of the Federal 
under sponsorship of the 


Advertising Agency. 
McCall 
In this 


part, the reading interests of women 


Corp. has been completed. 


are analyzed based upon investiga- 
tion of the coverage of 21 national 
consumer magazines including the 
McCall publications. One part of 
the study analyses of 
9,267 
women made by field representatives 


represents 


personal interviews with 


Hooper, Inc. independent 


DEVELOPMENTS 


research organization. The reports 
are bound in a loose leaf binder 
and are available at $1.00 for the 
set through the Research Dept. of 
the MeCall Corp. 


Names of 22.000 executives and 4577 
firms in practically every branch of 
the chemical field are given in Hayes 
Material Direc- 


tory Service, according to an an- 


Chemicals and Raw 


nouncement of the publishers, the 
Chemic Press, Inc. The service in- 
cludes a loose leaf poster binder; a 
directory of 296 pages listing firms 
that make and sell chemicals and 
annually; 


raw materials, issued 


correction supplements uniform 
with directory pages which are sent 
semi-monthly to subscribers giving 


address changes, mergers, dissolu- 
tions, fires and important construc- 
tion projects; and a personal inquiry 
privilege. Williams Haynes is presi- 
dent of the company issuing the ser- 
vice. Full details about it are avail- 


able on request. 


Marketing Opportunities, the an- 
nual publication of the Lithographers 
National 


press. This year’s issue, Volume No. 


Association, is just off the 


|. is published in four sections, in 
order to segregate material of similar 
character in separate booklets which 
may be thus rendered more useful 
and usable. The series includes: No. 
No. a 


its place in the Amer- 


1: Industrial Management: 
\dvertising 
ican scene; No. 3: Trends and de- 
velopments in two, typical, nation- 
Markets 
Trends and Develop- 
“Neighborhood” 
Schools. Banks, 
The booklets are 
being made available to business men 


al American Foods and 
Drugs; No. 4: 
ments in typical 


American Markets 


Local Services, ete. 
without charge. 


Process Autoclaves are described in 
catalog No. 1685 of the Blaw-Knox 
Co. Design features and methods of 
agitation are considered and there is 
a discussion of the heating systems 
which may be employed. Some of the 
processing operations for which the 
equipment is offered are distillation, 
polymerizing, evaporation, mixing. 
and stirring, organic synthesis, emul- 
sification and high pressure process- 
ing. among others. 
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HERE AND THERE 


> Charles Homan, sales manager, for 
Dodge & Olcott Co., New York, N. Y. 
brisk 
throughout the 


reports business. activities 
South on his re- 
turn from a three 
week trip through 
that section. Mr. 
Homan attended 
the Southeastern 
Drug Section of 
the Wholesale 
Drug Association 
at Atlanta, Ga. in 
company with his 
local representa- 
tive, Paul Sperry 
and also attended the Southern Section 
in New Orleans with George Collins, 
the St. Louis representative for Dodge 
& Olcott Co. Mr. Homan returned by 
way of Chicago where he visited with 


Charles Homan 


the company’s sales representatives in 
that city. 


> Wilbur F. Bradley, production man- 
ager of the W. J. Bush Citrus Products 
Co. of National City, Calif., has been 
spending several weeks in the East 
cooperating with salesmen of the com- 
pany in helping to develop the use of 
concentrates and citrus 
products. Mr. Bradley is accompanied 
by N. Smith, factory superintendent of 
the National City plant. The trip is 
being made by automobile and a total 
of 10,000 miles will be covered. 


citrus oils, 


> J. Robert Farrell has been appointed 
Canadian representative for the Allon- 
don Bayonne Co. Inc., with offices at 
80 E. Richmond St., Toronto. He has 
been in the industry since 1916 and has 
been associated with the old Canadian 
Essential Oil Co., the old Morana com- 
pany and Bruno Court. 


> Frank C. Adams who has been asso- 
ciated with the Andrew Jergens Co.. 
Cincinnati, Ohio, for forty-nine years will 
retire as executive vice-president of the 
company January | to devote his time 
to private horticultural interests which 
have been a hobby for many years. 


>. Dr. 5. 


in endocrinology at the E. 


A. Morrell director of research 
R. Squibb & 
Sons biological laboratories, New 
Brunswick, N. J.. 
ical trends in sex hormone therapy at 
the Nov. 13 meeting of the New York 
branch of the 


discussed recent clin- 


American Pharmaceu- 
tical Association. 


> Herman L. Brooks, president of Coty 
Inc.. New York, N. Y., is co-chairman 
of the executive committee of the Cos- 
metic and Wholesale Drug Division of 


50 


the New York and Brooklyn Federa- 
tions for the support of Jewish philan- 
B. Harry Badanes of 
McKesson & Robbins, Inc., is co-chair- 
man. 


thropic societies. 


> Mr. and Mrs. Alois von Isakovics of 
the Synfleur Sientific Laboratories, Inc., 
Monticello, New York, have announced 
the birth of a daughter, Ann. Mr. von 
Isakovics is the son of the founder of 
the company which was established in 
1889. 


> DeWitt Thompson is the new presi- 
dent of the Salesmens’ Association of 
the American Chemical Industry and 
will take office when Joseph Wafter of 
the Chemical Division of the West Vir- 
ginia Pulp & Paper Co., who has so ably 
filled the post in the past year, lays 
down the gavel on December 31. Mr. 
Thompson is associated with the Math- 


ieson Alkali Works, New York, N. Y. 


> B. E. Levy, chairman of the board of 
Coty, Inc., has leased a 15-room duplex 
apartment with several terraces for a 
city home at 784 Park avenue, New 


York, N. Y. 


> Miss Julian E. Bers, formerly with 
Breskin & Charlton, has joined the copy 
staff of Hazard Advertising Corp., New 


York, N. Y. 


> Georges Acuna has left for San Jose, 
Costa Rica, where he will remain until 
the end of the year when he plans to 
return to the United States. 


> Charles E. Crowley, treasurer and 
vice-president of the Alsop Engineering 
Corp., has been elected president of the 
Chamber of Com- 
South- 
ington, Conn. Lo- 
cated in this area 
are a number of 
large industrial 
plants. Mr. Crow- 
ley has been a 
resident of South- 
ington for the past 
three years, locat- 
ing there at the 
time the Alsop 
Engineering Corp. 
moved its factory and general offices 


from New York to Milldale, Conn. 


merce of 


C. E. Crowley 


> Herman Schlobbohm of the Herman 


Schlobbohm Co., 819 Santee St., Los, 


Angeles, Calif.. was in New York last 
month to call on the Kelton Cosmetic 
Co. which he represents on the West 
Coast. 


> Dr. C. Lalor Burdick, chemist and 
executive of E. lL. du Pont de Nemours 


& Co. since 1928, has been appointed 
assistant to the president, succeeding 
Henry B. du Pont, who recently became 
vice-president and member of the ex- 
ecutive committee. 


> Herbert Scott, Bermuda perfumer, 
addressed the chemistry classes of Ran- 
dolph-Macon College for Women at 
Lynchburg, Va., 
Mary Baldwin 
College at Staun- 
ton, Va., and Wil- 
son College at 
Chambersburg, 
Pa., on November 
14, 15, and 16, 
respectively. 

Mr. Scott spoke 
on the history of 
perfume and the 
methods of 
extraction from 
flowers and other 


Herbert Scott 


natural materials. 
He described the technical side of the 
industry and also indicated the possi- 
bilities in the perfume field for grad- 
uates of women’s colleges. 

“Perfume making is an art,” said 
Mr. Scott, “and preparing the various 
scents is as delicate an undertaking as 
painting a miniature. One must have 
the artistic sense as well as practical 
technical ability. Psychological con- 
siderations are also of utmost im. 
portance.” 

After graduating in chemistry, Mr. 
Scott completed two years in graduate 
work at M.I.T. Following a visit to 
Bermuda, he established there the 
manufacturing industry, the extraction 
of perfumes from Bermuda flowers and 
the preparation of these extracts into 
finished perfumes. They are known by 
the trade name of LiLi which was de- 
rived from the first perfume produced 
there—FEaster Lily. 


> Charles Fischbeck’s parents, Mr. and 
Mrs. John R. Fischbeck of East Orange, 
N. J.. celebrated their golden wedding 
anniversary in November. Six sons and 
their wives participated. 


> R. L. Putnam, president of the Pack- 
age Machinery Co., Springfield, Mass., 
has been re-elected mayor of Spring- 


field. 


> Carl Weeks, president of the Armand 
Co., Des Moines, Ia., by means of tele- 
grams from 44 secretaries of state re- 
tail druggists’ associations on the status 
of fair trade, established pretty con- 
clusively in a debate with Q. Forrest 
Walker, economist for R. H. Macy & 
Co. of New York, N. Y., that there is 
no genuine opposition to fair trade 
laws. The debate took place in Des 
Moines before the League of Women 
Voters of that area. 
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BUYING POLIGY DURING WAR 


Suggestions by Floral Products Producer—Situation in Grasse—Belief 


as to Duration of War 


The effect of the war on the rau 


material 


situation in France, notably 
Grasse, is given in the following notes 
by one of the more important producers 
of the region. His suggestion for a 
buying policy to be followed by Amer- 
ican toilet articles manufacturers he 
feels will do much to stabilize condi- 
tions and to insure satisfaction all 
around, 

In Grasse, it is generally felt that the 
war will not end before two years: 
three years seems to be the maximum 
months the 
Some uncertainty 


and eighteen minimum. 
is expressed about 
the possible alignment of Italy with 
Germany. In such a case it is believed 
that the war would take place chiefly in 
the Mediterranean and in Africa inas- 
much as operations in the Alps would 
present insurmountable difficulties. 
Grasse, however. is situated far from 
the frontiers as well as from the sea 
and it is felt that activities in the region 


will be continued. 


being 
Atlantic ocean. It 


is realized that the war is economic as 


shipments 
made through the 


well as political and that the govern- 
ment will do all in its power to foster 
the country’s commercial activity. The 


Flowers which grow on the hills overlooking Grasse are picked for floral products manufacture 


n2 


Shipments Broken Up into Smaller Lots 


financial situation of the country is 
sound. 

At the outbreak of 
Europe 


hostilities in 
commercial activities were 


thrown into confusion — throughout 
France. Men were mobilized, trans- 
portation was upset and for a while im- 
ports and exports were forbidden. 
French business men were remark- 
ably quick to adapt themselves to the 
situation and before long business was 
resumed on a basis approaching nor- 
mal. Most of the essential oil factories 
were kept in operation and while ship- 
ments in the ea:’ 
sible, 


with a view to filling orders as soon as 


days were not pos- 
manufacturing was continued 
circumstances made that possible. 

Producers found difficulty in obtain- 
ing raw materials as transportation was 
interrupted and imports were forbid- 
den. At the outset every essential oil 
and synthetic house was deluged with 
orders which it was impossible to fill. 
Naturally this influenced prices. Every- 
thing manufactured was taken quickly 
and paid in advance. 

Now all such difficulties have been 
overcome; exports have been resumed 
and orders from the United States. 


South 
countries, 


America, the 
China and 


yreat Britain, 
Scandinavian 
France are being filled. 
Perfumers and manufacturers of 
toilet articles in the United States have 
Why should 
they purchase essential oils now when 
the quality cannot be guaranteed? Be- 
fore long new crops will be harvested 


no reason to feel panicky. 


and leading essential oil producers will 
be better able to guarantee that they 
will be able to supply products of the 
usual quality. 

A sensible buying policy would dic- 
tate that customers cover their require- 
ments only to the time of the next crop 
but that they should inform their sup- 
pliers of their approximate needs for 
the coming twelve months. Such a plan 
enables suppliers to plan their manu- 
facturing programs more exactly and to 
contract for any manufacturing mate- 
rials they may need. 

The advantage to American manu- 
facturers of toilet articles in pursuing 
this policy would include the following 
benefits: 

1. It would not be necessary for them 
to load up with products which cannot 
be employed immediately. This is of 
importance in the case of oils, like 
lavender for instance, which do not 
improve in storage. 

2. The necessity for advancing 
money would be eliminated. 

3. Fresh products would be assured 
of known quality at prices which would 
not be artificially increased by specula- 
tion. 

So, for most products, it is well for 
manufacturers to anticipate their needs 
as far as possible and order now for 
deliveries after the next crop. Thus in 
the case of rose and neroli, for ex- 
ample. deliveries would be made at the 
end of May or the beginning of June. 

The extremes to which suppliers of 
raw materials went to meet the require- 
ments of their customers was shown in 
the early days of the war. One of the 
large Paris finished goods houses was 
obliged to stop manufacturing because 
of a shortage of raw materials. The 
supplier went to a number of his other 
customers and from them repurchased 
his own products in unopened bottles 
which were supplied to the Paris house. 

Deliveries of oak moss, orris, Spanish 
gum labdanum and other products are 
now being made. Naturally prices are 
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not steady. Suppliers will be obliged 
to pay higher prices for raw materials 
such as roots, gums and leaves, etc., 
they may have to buy; the prices of in- 
gredients necessary in manufacturing 
such as benzol and alcohol have been 
advanced; and of course there have 
been increases in freight and war risk 
insurance. Growers of flowers who will 
suffer indirectly from the general rise 
in prices will be obliged to increase the 
prices for flowers. So while it may be 
expected that prices will advance so 
many factors are operating to keep 
notably the 
desire of the government to get dollar 


them as low as possible 


exchange for the purchase of war sup- 
plies—prices of floral products should 
not advance much. 

In the matter of shipments a leading 
house frankly states that it is imprudent 
to make one big shipment. It is deemed 
wiser to make several shipments on dif- 
ferent steamers to minimize the risk of 
loss and under this policy it is making 
one or two shipments each week. 


Perfume Chemist, Prof. L. Ruzicka, 
Wins Nobel Prize of 1939 


Prof. L. Ruzicka, as- 
sociate director of research with Fir- 
menich & Cie (Chuit, Naef & Cie) of 
Geneva, Switzerland, has been awarded 
the Nobel prize of 1939 for his work on 
polycyclic compounds. His researches 
have resulted in the synthetic produc- 
tion of the male sex hormones, Testos- 
terone, presently the subject of wide 
studies in the medical field. To per- 
fumers in the United States, Professor 
Ruzicka was already well known as 
the discoverer of the musk-like C 15 
lactone marketed in the trade as Exal- 
tolide and of the new ionone, Parmone, 
made available to perfumery in the 
Naef specialty, Permantheme. 


Guerlain Obtains Injunctions 
Against New Jersey Firms 


Guerlain, Inc., New 
York, N. Y., has obtained permanent 
injunctions against Sinder’s, Inc., and 
Tube Cut-Rate Drugs, Inc., Jersey City, 
N. J., to refrain from alleged sale of 
perfumes in Guerlain containers when 
the perfumes are not manufactured 
wholly by Guerlain. The decree was 
entered by Judge Guy L. Fake in 
United States District Court, Newark, 


Ps De 


Notable Progress Being Made 
By W. J. Bush Citrus Products Co. 
Notable progress has 
been made by the W. J. Bush Citrus 
Products Co. of National City, Cal., a 
division of W. J. Bush & Co., Inc., 
New York, N. Y., in the production of 
citrus oils and allied products from 
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Citrus oil and allied products are manufactured at the National City Plant of W. J. Bush & Co. 


citrus fruits such as lemons, oranges, 
grapefruit and tangerines. Karl W. 
Barrett is manager and Wilbur F. 
Bradley is in charge of production. 
The accompanying photograph of the 
National City plant taken recently gives 
some idea of it but an ordinary photo- 
graph cannot do adequate justice to 
the extensive plant. 


Essential Oil Chemists 
Discuss Proposed U.S.P. Changes 


Essential oil chem- 
ists, interested in bringing the descrip- 
tions and methods of testing essential 
oils as set forth in the U. S. Pharmaco- 
poeia into accord with recent experi- 
ence gathered in New York, N. Y.. 
Nov. 10 to attend a one day informal 
hearing called by E. Fullerton Cook, 
chairman of the U. S. P. Revision 
Committee. Dr B. V. Christensen, dean 
of the College of Pharmacy at Ohio 
State University, Columbus, Ohio, pre- 
sided at the sessions. 

In opening the meeting, Dr. Cook 
said: “The committee feels that every 
standard should be corrected in order 
that it may be fair to the consumer, 
particularly to the sick, to the medical 
profession, and to the industries which 
supply the materials. 

“Many essential oils are included in 
the U. S. Pharmacopoeia, because they 
are used in the compounding of pre- 
scriptions for the sick. We realize that 
frequently much larger quantities of 
these essential oils are used by confec- 
tioners, toothpaste manufacturers, cos- 
metic manufacturers and others, and 
that all of these users of essential oils 
are necessarily affected by the safe- 
guards which the U. S. Pharmacopoeia 
is setting up. We feel sure that all of 
you who are interested in promoting 
honesty will agree that such standards 
will protect you against the fringe of 
chiselers among you.” 

He also pointed out that “the law 
does not say that every product must 
be U.S.P. It says that when you state 
on your label that the product is 
U.S.P., then it must be U.S.P. However, 
you have the privilege of selling some- 
thing else provided that you say in 


what way the product differs from 
U.S.P. standards.” 

Discussions of proposed changes in- 
cluded the 
eucalyptol, eugenol, methyl salicylate, 
oil of bitter almond, oil of orange, oil 


following essential oils: 


of American wormseed, oil of dwarf 
pine needles, oil of nutmeg, volatile oil 
of mustard, oil of cade, vanillin, cin- 
namon oil, oil of peppermint, oil of 
rosemary, oil of fennel, and oil of 
juniper. 

Some attention was paid to the mat- 
ter of packaging. Discussion revealed 
that the needs of the pharmaceutical 
manufacturers and druggists may differ 
from those of perfumers because the 
former may require packaging that 
guards against oxidation and the latter 
may find oxidation an advantage be- 
cause the odor value of the product is 
improved. Prof. Cook pointed out that 
it was necessary for this matter to be 
studied so that no rule harmful to the 
perfume or other industries might be 
adopted by the U.S.P. 

Among those participating in the dis- 
cussions were: Dr. F. D. Dodge, Dodge 
& Olcott Co.; A. J. Todd, A. M. Todd 
Co.; R. S. Swinton, W. J. Bush & Co.; 
R. LeB. Daggett, George Leuders & 
Co.; Dr. Eric C. Kunz, Givaudan- 
Delawanna, Inc.; F. L. Hilbert and 
Fred W. Richter, Fritzsche Brothers, 
Inc.; A. H. Downey, Magnus, Mabee & 
Reynard, Inc.; James V. Demarest, P. 
R. Dreyer Inc.; Herbert M. Schwarz, 
Norda Essential Oil & Chemical Co., 
Martin Adelmann, Schimmel & Co.; G. 
V. Branigan, Ungerer & Co.; H. C. 
Ryland, H. C. Ryland, Inc., and Ray 
Schlotterer, secretary of the N. Y. 
Board of Trade Chemical Section. 
Chemical Salesmen Plan 
Annual Christmas Party 


The Salesmen’s Asso- 
ciation of the American Chemical In- 


dustry, headed by Joseph M. Wafer of 


the Industrial Chemical Sales Division 
of the West Virginia Pulp & Paper Co., 
will hold its annual Christmas party in 
the grand ballroom of the Hotel Edi- 
son, Thursday evening, December 28. 
Phil LoBue of Joseph Turner & Co.. 
is chairman of the entertainment. 
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NOW LN VOGUE 


THESE 4 POPULAR BOUQUETS 


TIMSO 300 SCUR 


\ bouquet that carries the mystic scent of the 
Orient. It is especially designed for use in per- 
fumes and toilet waters, but is also used advan- 
tageously in many other products, including 


powder, bath salts, and lipsticks . . . $10 per lb. 


DOREV 300 SCUR 


Offers a light flowery bouquet that has an ex- 
ceptionally appealing fragrance. Is excellent 
for use in perfumes and toilet waters; also used 


in powder, lipsticks, bath salts... $11.25 per lb. 


Mi-DO 600 SCUR 

A modern French Aldehydic type bouquet 
that is ideal for use in toilet waters and per- 
fumes; also used in powder, lipsticks, hair 


weparations and bath salts... $14.25 per lb. 
I 


ETERP 300 SCUR 


Another modern French type bouquet pop- 
ular today. Designed especially for use in 
perfumes and toilet waters, but may also 
be used in lipsticks, brilliantines, powders 
andamany other products . . . $11.50 per Ib. 


AES U5. par OFF 


Dy Pont is the domestic source of supply for many 
fine quality synthetic aromatics . . . Write Du Pont, 


Fine Chemicals Division, Wilmington, Delaware ... 
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Canada Refuses Registration 
of Tulip Perfume Name 


Deciding that regis- 
tration of a trademark is sufficient to 
prevent any other firm not only from 
using it but from employing any name 
resembling it, Justice Angers, in the 
Exchequer Court, Montreal, Canada. 
prohibited J. A. Lucien Lower. propri- 
etor of L’Agence Moderne Enrg. from 
styling a perfume sold by him “Tulipa” 
on account of its resemblance to the 
trade names “Tulipe Noir” (Black Tu- 
lip) and “Tulipe” registered by Rosario 
Martineau, doing business as Canada 
Drug Company, and selling perfumes. 
lotions and other toilet goods under 
these names. 

Mr. Martineau took action to prevent 
Mr. Lower using the name “Tulipa” 
contending that the name was so close 
to that registered by him as to cause 
confusion in the minds of the buying 
public. The court ruled in Mr. Mar- 
tineau’s favor. 


Cornerstone of Northam Warren 
Factory Laid at Stamford, Conn. 


In the presence of 
Gov. Raymond E. Baldwin of Connecti- 
cut, who welcomed the Northam War- 
ren Corp. to the Nutmeg State, the cor- 
nerstone of the company’s new $1,000.- 
009 factory was laid Nov. 4, with fitting 
ceremonies before several hundred offi- 
cials and citizens gathered at Stamford, 
Conn. The new plant is expected to 
be ready for occupancy next spring. 
Government’s place is to do every- 
thing in its power to encourage business 
and private industry to make “real 
jobs.” Governor Baldwin said in a 


speech which was broadcast throughout 
Connecticut as were talks by Mayor 
Charles E. 
Northam Warren, president and foun- 


Moore of Stamford, and 


der of the company which is the oldest 
and largest distributor of manicure and 
deodorant preparations. 

In his talk. Mr. Warren traced the 
growth and development of the firm 
from the time in 1911 when it was 
founded and required only a few square 
feet in a New York City loft until the 
present when further expansion makes 
it necessary to move from the large. 
six-story building it now owns and oc- 
cupies in New York City. 

With regard to jobs, Mr. Warren 
pointed out that the new plant, when 
finished early next spring, would house 
more than 500 employees. This, it was 
said, is the largest industry to locate 
in Connecticut in the last ten years. 

(mong the interesting articles sealed 
in the cornerstone were a 1939 Christ- 
mas-gift model of a Cutex manicure set 
in a leather case and. in contrast, a 
duplicate of what is thought to be the 
oldest manicure set in the world. The 
original of this antique set. which is 
solid gold. was unearthed at Ur of Chal- 
dees by an archeological expedition of 
the University of Pennsylvania. The 
original is now in the university’s mu- 
seum. 

Other things preserved for posterity 
in the brass cylinder inserted into the 
cornerstone included copies of current 
drug and cosmetics trade periodicals, 
newspapers. a Cutex nail polish color 
chart, botties of Cutex polish and of 
Odorono and photographs of Governor 
Baldwin and Mr. Warren. 


The new plant will have almost four 





Northam Warren, Founder, Laid the Cornerstone for New Million Dollar Plant 


acres of floor space and will be ultra- 
modern architecture. It will occupy a 
nine-acre site on Barry Place between 
Fairfield and Melrose avenues in Stam- 
ford and will be set in a background of 
trees adjoining a golf course. 

The building, which will house the 
Northam Warren Corp. executive offices, 
factory, color studios, laboratory. lunch 
room, laundry and printing plant, will 
measure about 240 x 520 ft. on the 
ground floor and will have a second 
story about 240 x 300 ft. in size. The 
principal decorative effect in the ex- 
terior design is an entrance tower of 
glass brick 40 ft. high which stands in 
the front center of the building. Glass 
will be used extensively throughout. 
Murals and statuary depicting the his- 
tory of the cosmetic industry are 
planned as decoration for the reception 
lounge which will be housed in the en- 
trance tower. 

Among the elements which led to 
selection of Stamford as the site, Mr. 
Warren said were a government friend- 
ly to industry, proximity to New York 
City and excellent shipping facilities, 
important because the company is the 
largest exporter of cosmetics in_ the 
world with branches or outlets in more 
than 90 countries. 


New Sales Representatives 
for Gorham Company 


The Gorham Com- 
pany. Providence, R. I.. has announced 
that Jackson-Alden Associates. Phila- 
delphia, Pa.. have joined their organi- 
zation as sales representatives for the 
Plastics Division in the middle Atlantic 


states. 


Canadian Association Changes 
Name, Effective November 17 
Toilet Goods Manu- 

facturers Association is now the name 
of the organization formerly known as 
the Association of Canadian Perfumers 
and Manufacturers of Toilet Articles. 
Inc. 

Announcement of the change was 
made November 17 by A. E. Laverty. 
executive secretary. 


Los Angeles Soap Co. Ties in 
Dealers With House Distributors 


Numbered coupons 
are being distributed from door to door 
in California cities. by the Los Angeles 
Soap Co., Los Angeles. Calif.. offering 
to the consumer one cake of its new 
Sierra Pine toilet soap free with the 
purchase of one cake. The coupons, to 
be presented to the dealer at time of 
purchase, instruct him to honor the 
free offer and redeem coupons either 
with the company representative or by 
mailing them to headquarters for check. 
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: not a guess — it’s fact! 
¥ 

We can deliver more than a thousand 
different shapes and sizes of bottles spe- 


4 
y 


cially designed for pharmaceutical, pro- 
prietary, cosmetic and general purpose 
products. And every single bottle offers 
) you all of Owens-Illinois’ broad experi- 
ence with the problems of production, 
} marketing and consumer acceptance. 
Among that vast array of designs (only 
ahandful of them shown here), are 





OWEN S< 


GLASS 


dozens that would make a style-right, 
sales-building package for your product. 
If you market a family of products, you 
will find related shapes in a range of sizes. 

To complete your package and give it 
individuality, our Packaging Research 
Laboratory will help you design a dis- 
tinctive label and suggest an Owens- 
Illinois closure that tops off the bottle 


to perfection. 


EX 
[ 


\ 


Cc 













|COMPLETE PACKAGING SERVICE — CONTAINERS —TUMBLERS — CLOSURES — SHIPPING CARTONS 





Or if you want a container to be yours 


and yours alone, we will design a special 
shape to fit your product...as we have 
done for thousands of progressive com- 
panies. 

Call an Owens-Illinois representative. 
He offers you unequalled facilities in cre- 
ating the perfect package for your prod- 
¥ containers to 


ucts... from glistening 
shipping cartons. Owens-Illinois Glass 


Company, Toledo. 


LLINOIS 


COMPANY 


Valdor Enters Syndicate Store 
Field With 10 Cent Lipsticks 

Valdor Distributing 
Corp. has created Don Juan Jr.. a Ep- 
stick retailing at ten cents to enter the 
syndicate store field. The miniature Don 
Juan lipstick is to be offered in a com- 
plete range of six transparent colors 
and various shades. 


American Fair Trade Council 
Asks Support of Industry 
The American Fair 

Trade Council. Inc.. is a non-profit 
membership organization. support of 
which must come from those corpora- 
tions. firms and individuals who feel 
that there is a highly important work 
to be done immediately, and continu- 
ously. if the privileges and benefits of 
fair trade are to be protected and pre- 
served. There is no other national or- 
ganization set to do this in a thorough- 
ly responsible and authoritative way for 
all industries. 

Participation is invited now. either by 
membership or contribution. A sched- 
ule will be sent on request. 


Soap and Toiletry Exports Up 
44 Per Cent in September 
Foreign demand _ for 

American soaps and toiletries increased 
sharply in September when exports of 
such products advanced 44 per cent to 
about $1,000,009 compared with the 
corresponding month of last year. 

Toiletries, including dentifrices, were 
shipped from the United States to prac- 
tically every country of the world in 
The total for the month 
aggregated $742,380, which compared 
with $523,000 in September, 1938, with 
the greatest aggregate gain being re- 
corded in dental creams, shipments of 
which increased in value from $132,100 
to $217,000 during these periods. 

Other items on the list recording 
gains in September compared with the 
corresponding month of last year in- 


September. 


cluded taleum powders, shipments of 
which increased from $74,750 to $125,- 
500; lipsticks, from $56,700 to $97,400; 
manicuring preparations, from $30,400 
to $50.300; and other toiletries, from 
$218.500 to $252,000, according to pre- 
liminary statistics. 

Soap exports in September aggre- 
gated $347,500 in value against $233.- 
100 in the corresponding month of 1938, 
with almost half of the total during 
each period consisting of toilet soaps. 
Every item included in the list, except 
medicated soaps, shared in the gain. 
Toilet and fancy soap exports increased 
in value from $112,000 in September. 
1938. to $164,000 during the month 
under review; laundry soaps from $49,- 
600 to $66,200; soap powders. from 
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$6.000 to $16.000; shaving creams, from 
$13.500 to $18,365; and other types, 
from $51,509 to $83,000. 


Robinson Chosen Chairman 
For Credit Men’s Group 


Charles E. Robinson 
of Phoenix Metal Cap Co... Brooklyn. 
\. Y.. recently was elected chairman of 
the Drug. Cosmetic and Chemical Cred- 
it Men’s Other officers 


chosen at the meeting. held in the 


Association. 





Charles E. Robinson Edwin W. Farrell 


Colonial Room of Schrafft’s restaurant. 
include: Hugh Wade. American Cyana- 
mid & Chemical Corp.. New York. 
N. Y.. as vice-chairman; Edwin W. Far- 
rell, Ansbacher-Siegle Corp.. Rosebank, 
Staten Island. as treasurer; N. Otte, 
Fifth Avenue Protective Assn.. New 
York. N. Y.. as secretary; and E. Fos- 
ter. Karl Vors Corp.. Hoboken. N. J.. 
as assistant secretary. 

Mr. Robinson, the new chairman, im- 
mediately announced a_ constructive 
credit policy for this year’s group, and 
asked the group’s support so that credit 
granting might be made easier and 
losses fewer. 

The association meets monthly. Dis- 
cussion at each meeting covers accounts 
as well as other problems confronting 
the industry. 


Executive Committee Elected at 
DCAT Annual Meeting 


The 19th = annual 
meeting of the Drug, Chemical and Al- 
lied Trades Section of the New York 
Board of Trade was held November 21. 

Reports were made at the meeting by 
W. D. Barry, Mallinckrodt Chemical 
Works, chairman of the Section; Rob- 
ert B. Magnus, Magnus, Mabee & 
Reynard, Inc., treasurer; Carl M. An- 
derson, Merck & Company. chairman 
of the legislative committee; P. Wesley 
Combs, Jr.. Wm. Esty and Co., Ince., 
chairman of the public relations com- 
mittee; J. J. Toohy, E. R. Squibb & 
Sons, chairman of the membership com- 
mittee; Ray Schlotterer, the organiza- 
tion’s secretary, and the nominating 
committee. 

The following were elected to the ex- 
ecutive committee: R. F. Berls, McKee- 








son & Robbins, Inc.; Herman L. Brooks, 
Coty, Inc.; C. C. Caruso, Schieffelin & 
Co.; John A. Chew, John A. Chew, Inc.; 
James J.Clark. Liggett: Drug Co.; Turner 
F. Currens, Norwich Pharmacal Co.; 
M.N. deNoyelles. Charles Pfizer & Co.; 
James DeCesare, White Laboratories; 
Ralph E. Dorland, The Dow Chemical 
Co.; David L. Kaltman, D. Kaltman & 
Co.; Dr. Elvin H. Killheffer, E. Ll. du 
Pont de Nemours & Co.; F. J. MeDon- 
ough, N. Y. Quinine & Chemical Works; 
Roy W. Moore, Canada Dry Ginger Ale, 
Inc.; Robert B. Magnus. Magnus Ma- 
bee & Reynard, Inc.; S. B. Penick, Jr.. 
S. B. Penick & Co.; J. P. Remensnyder, 
Heyden Chemical Corp.; J. J. Toohy, 
E. R. Squibb & Sons; E. T. T. Williams, 
Becton, Dickinson & Co.; and Victor E. 
Williams. Monsanto Chemical Co. 

Carl M. Anderson, Merck & Co., was 
named counsel. 

At their first meeting members of the 
new executive committee will choose 
from their ranks the Section’s 1939-46 
chairman, vice-chairman and treasurer. 
and its representative on the Board of 
Directors of the New York Board of 
Trade. 


Mennen Co. to Distribute 
15,000,000 Match Covers 


As a part of the pro- 
motion for its products, the Mennen 
Co., Newark, N. J., will distribute 15.- 
009,000 more match covers in conjunc- 
tion with the consumer campaign in 
magazines and newspapers. The first 
15,000,000 covers not only elicited a sat- 
isfactory response, it was revealed by 
company officials, but Mennen came out 
on the profit side in cost per inquiry. 

Each of the match covers had a cou- 
pon which requested the consumer to 
send in 10 cents for a Mennen “Skin 
Tester” set, containing sample sizes of 
the Mennen products. Out of the 15.- 
000,000, 57,309 persons sent in dimes. 
Cost per inquiry was estimated at 9.3 
cents, exclusive of the consumer’s dime. 

Mennen Co. first launched a test of 
this type of promotion in 1937. It dis- 
tributed 1,000,000 Essex 
County. N. J.. and 3,694 coupons were 
returned. Then followed the large scale 
distribution in cities selected through- 


covers in 


out the country on the basis of popula- 
tion. 


Industry’s Leaders Work for 
Support of Jewish Societies 


Members of the ex- 
ecutive committee of the Cosmetic and 
Wholesale Drug Division of the Feder- 
ation for the support of Jewish philan- 
New York City 
include, the following: I. Alter, L. E. Am- 
ster, David P. Bach, Hyman Alkon, 
I. H. Bander, Joseph Bander, Dr. Harry 


thropic societies in 
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BODY DEODORANTS ARE MORE EFFECTIVE 





WITH U.S.I. ALCOHOL 





URNOVER on dealers’ shelves depends entirely 
To. customer satisfaction. Use of U.S.I. ethyl alcohol 
in the making of body deodorants, both cream and 
liquid, is assurance against slow moving stock. 

Women demand certain essential qualities in body 
deodorants . . . features that can be protected by use 
of U.S.I. alcohol. There should be no discoloration of 
clothing, the cream or liquid should evaporate 
quickly, it must not irritate the skin, must be 
non-sticky and have a heavier type of more 
lasting odor. 

U.S.I. ethyl alcohol, not ‘just any alcohol,” 
is particularly well suited for body deodor- 
ants. U.S. I.’s long experience assures alcohol 


of uniform quality—alcohol that is free from 
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acidity, fusel oil, aldehydes and other impurities. Write 
to U.S.I. for booklet listing the detailed specifications of 
ten different specially denatured alcohol formulas 


authorized for body deodorants. 


LJ os | NOUSTRIAL GHEMICALS, tne. 


60 EAST 42nd STREET, NEW YORK, N. Y. 


A Subsidiary of U.S. Industrial Alcohol Co. « Branches in All Principal Cities 


SPRECIALLY 
DENATURED 





Becker. Leo Bertisch, Alexander Block. 
Harry Burkan, Miss Josephine Carroll, 
John E. Chadbrowe, Jack Colm, Leon 
Cooper. S. S. Dworkin, L. J. Ettinger. 
I. Feldman, L. Feuerstein, D. Fischman, 
Louis I. Furlager, R. H. Goldman. F. J. 
Griffiths, Harry Griffiths, M. Gross, H. 
Herman, W. Jacobs. Warner James. L. 
Kalty. Meyer Katz, A. J. Kinsman, Max 
Kiss, Joseph Lindemann. Leo Lowen- 
stein, Dr. Simon Lubarsky, lL. Matz, W.F. 
Murtha, H. Nathan, E. Neimeth, Charles 
H. Oestreich, J. Osterweil, Isidore Perl- 
mutter. L. E. Pollskoff. Jack I. Poses. 
J. Rosenwald. M. Rubin, Richard Salo- 
mon, Daniel Schiller, R. Schumacher, 
Harry Schwartz. Julius Schwartz, LI. 
Shapiro, Abner Siris, S. Storch, Ben- 
jamin Storfer, Paul Straschun, L. Wei- 
gert. M. Yamin, and A. F. Zicht. 

Brooks and Harry Ba- 


danes. co-chairmen of the committee. 


Herman L. 
arranged the annual dinner. 


Jergens to Place New 
Products on Market 

Jergens face cream 
and powder will be introduced soon 
by the 
nati, Ohio, as companion products for 


Andrew Jergens Co., Cincin- 


Jergens lotion. 

Lennen & Mitchell. New York. N. Y.. 
in charge of advertising for Jergens 
lotion and cosmetics made by John H. 
Woodbury. Inc., Cincinnati, Ohio, an 
affliated company, has been appointed 
agency for the account. It will con- 
tinue to handle the Woodbury line. 


Fritzsche Brothers Schedule 
Annual Business Meetings 


Fritzsche Brothers. 
Inc.. will hold a series of meetings dur- 
ing the week of December 11. Arrange- 
ments have been made to have out-of- 
town representatives attend. The an- 
nual business sessions will end with a 
party at the Hotel New 
Yorker, Saturday evening. December 16. 


Christmas 


Colgate-Palmolive-Peet 
Votes Dividend and Bonus 


An extra dividend of 
50 cents on its common stock was de- 
clared by Colgate-Palmotive-Peet Co. 
at a recent board of directors’ meet- 
ing in Jersey City, N. J. The dividend 
brought the year’s disbursements to a 
total of $1, 
in the past seven years. 
President E. H. Little also announced 


the highest dividend paid 


that a bonus of one week’s pay had 


been voted to all employees with the 
firm for a year, who were not com- 
pensated otherwise under separate ex- 
ecutive and sales department bonus 
plans. 

Plans were made also for the re- 
demption of 30,000 shares of the com- 
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pany’s 6 per cent preferred stock at 
the call price of $102.50. These will 
be redeemed on February 1, by lot. 


Pennsylvania Salt Acquires 
Sterling Products Co. 

Sterling Products 
Co., Easton, Pa., which manufactures a 
line of laundry and cleaning specialties 
under the trade name, “Erusto,” has 
been acquired by the Pennsylvania 
Salt Manufacturing Co., Philadelphia, 
Pa. The new owners announced that 
they proposed to continue the manufac- 
ture of Erusto products at the Sterling 
plant in Easton. 

Fred Prince. vice-president and sales 
manager for Sterling Products, will 
head the newly formed laundry and 
dry cleaning division of the Pennsyl- 
vania Salt organization. J. Stanley Hall 
will be assistant manager of Eastern 
territories, and Gilbert H. Corbin will 
be assistant manager of the western 
territories. George B. Beitzel is man- 
ager of sales for the Pennsylvania Salt 
Manufacturing Co. 


Scovill Mfg. Co. Appoints 
English Representatives 


Scovill Manufactur- 
ing Co., Waterbury, Conn., has appoint- 
ed Fred Rees and Co., 4 Golden 
Square, Piccadilly Circus, London, 
W.1. as English representatives of the 
Scovill Drug and Cosmetic Container 
Although the Rees company 


will represent both the Scovill plant at 


Division. 


Waterbury and the Canadian plant at 
Toronto, its primary interest will be 
the representation of the Canadian 
plant, supplying British Empire made 


goods. 


Sherwood Petroleum Co. Cele- 
brates Majority in New Quarters 


The Sherwood Petro 
leum Co. which was organized by 
Harold H. Sherwood in 1918 after his 
return from the war where he won the 
Croix de Guerre for distinguished 
service on the field, celebrated its 
twenty-first birthday in its new and at- 


New Offices and Plant of Sherwood 
Petroleum Co. 


tractive offices and plant in Englewood 
N. J. From its inception, the company 
specialized in the production of petrola- 
tum and mineral oils for the cosmetic 
trade. For years it was located in the 
Bush terminal, Brooklyn, N. Y., and 
repeatedly had to enlarge its quarters. 
Finally a building of its own was 
erected in Englewood. The company 
operates its own refinery in the Penn- 
sylvania oil fields. 


How to Avoid Possibility of Double 
2ayment for Foreign Imports 


All manufacturers 
and business men in New York state 
who have been and are doing business 
with persons in such countries as Po- 
land. Czechoslovakia. etc.. are directly 
affected by the decision of the Appellate 
Division in the case of Klein vs. Freund, 
Freund & Co. 

The facts in this particular case will 
readily reveal the position in which 
many American debtor business firms. 
banks and insurance companies find 
themselves and evidence how easily 
they might be compelled to pay twice 
except for the proper application of 
the relief recently granted by the legis- 
lature. The debtors had been importing 
certain textiles for many years from a 
firm in Czechoslovakia and when the 
German army marched in, owed this 
firm in Prague over $23,000. A day or 
two prior to this country’s invasion the 
head of the firm in Prague fled to Paris, 
becoming in common parlance a “refu- 
gee.” Thereafter this refugee assigned 
his claim to these funds to a relative in 
New York who made demand on the 
New York importer for the sum _ in- 
volved. Concurrently, the importer re- 
ceived by registered mail a letter from 
the firm in Prague (signed by one now 
allegedly in charge thereof) demanding 
payment. The importer, although sym- 
pathetic to the refugee’s plight, was 
necessarily advised by counsel to re- 
fuse payment to anyone. The assignee 
in New York sued the importer. There- 
after a bank in Czechoslovakia also 
demanded payment to it of the sum 
mentioned, claiming that the debt had 
been duly assigned to it. 

The new statute provides that when- 
ever an action is instituted to recover 
a sum of money (payable under or on 
account of a written or oral contract). 
which sum is also claimed by another 
party (who cannot be served with legal 
process in the state of New York), the 
debtor by obtaining the proper order 


‘of the Court may give notice of this 


fact to the claimant or claimants by 
registered mail. If the claimant does 
not appear to protect his alleged inter- 
est within one year and ten days from 
the date of the order he is forever 
barred from suing in our Courts on 
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account of that claim. At the end of 
this period the debtor can pay the one 
suing with safety, knowing that there- 
after he cannot be sued by the other 
claimant. As a condition for staying or 
preventing the plaintiff from taking 
any further legal steps for the period 
mentioned above, the debtor must either 
deposit the money into Court or put 
up a bond. Doing either can be no 
hardship for he owes the money but is 
not sure, because of the conflicting 
claims. who is entitled to it, and by so 
proceeding is amply protected by law. 
Another effect of the law is that the 
right of the claimant to sue during 
possibly the next six years is cut down 
to a year and ten days from the date 
of the Court’s order. If the claimant, 
upon receiving the notice. commences 
American debtor 
within the period allowed, the two 
actions may be merged and the various 
claimants left to fight it out among 
themselves; and regardless of whom 
the trial court may find is entitled to 
the money, the 


action against the 


American debtor is 
protected. 

One further fact is worthy of note. 
Concurrently with the passage of this 
new law, other legislation was enacted 
to provide relief in cases where money 
is not the subject of controversy but 
specific personal property or merchan- 
stock, 


bonds. notes and other obligations. 


dise including certificates of 


New Testing Service for Advertised 
Products at Syracuse University 
As an aid for news- 


and magazine 
laboratory 


paper publishers, a 


testing service operating 
through the School of Journalism at 
Syracuse University has been an- 
nounced by Dean M. Lyle Spencer. 

\ testing laboratory has been or- 
ganized which will investigate adver- 
tised products as well as machinery and 
equipment on the request of publishers. 
Cooperating with Dean Spencer and the 
School of Journalism in the project 
are Dean Annie L. Macleod of Syracuse 
Home _ Eco- 
nomics, and Dean Louis Mitchell of 


the College of Applied Science. 


University’s College of 


Fraud Order Issued 
Against Chicago Firms 


Prohibiting misrepre- 
sentation of products which claim to 
contain vitamins and essential minerals, 
the United States Post Office Depart- 
ment recently issued a fraud order 
against a group of Chicago firms. Med- 
ical evidence was used in determining 
that none of the preparations was effec- 
tive in producing the results claimed. 

“Van Hague’s Brain Food,” adver- 
tised as containing minerals and vita- 
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mins which would rebuild nerve cells, 
and “Ann Phillips Carrot Oil,” adver- 
tised as containing Vitamin A which 
would restore healthy color to sallow 
complexions were among the products 
which the department found were being 
sold through the mails. 

Those involved in the order include: 
Allen Block, N. A. Neis. and Peter 
Furno, doing business as Human Rela- 
tions, Inc.; the Nurse Chalmers Co.; 
the Ann Phillips Co., Intensified Food 
Products, Diet Revitalization, the 
Health Information Bureau, the Vita- 
mine Farm of Geneva. Loran Holm, 
Holland Food 
Ocean Dew Gardens. Healing Magazine. 
the Defensive Foods Co. 


manager: Chemicals, 


Shampoos Are Subject to 
Cosmetic Provisions of Law 


Shampoos and _shav- 
ing creams are not exempt from the 
cosmetic provisions of the food. drug. 
and cosmetic act even though they are 
essentially soaps, in the opinion of 
Walter G. Campbell. chief of the Food 
and Drug Administration. 

The law specifically exempts soap 
from its provisions, and in a recent let- 
ter to an inquiry about the scope of 
this exemption Mr. Campbell wrote: 

Soap sold as such unquestionably is 
exempt from regulation under the act 
as a cosmetic. This is true whether the 
product be toilet or shaving soap. It is 
our judgment, however. that this ex- 
emption does not apply to shampoos. 
to shaving creams, or to any other cos- 
metics, except soap, even though the 
article under such nomenclature be 
essentially soap. I think the reason for 
this provision is obvious. There are 
shampoos on the market which are not 
soap and there are shaving creams on 
the market which are not soap. Such 
products are subject to the cosmetic 
provisions of the act. 


All Deodorants, Anti-Perspirants 
Sold in N. Dakota Misbranded 


All of the samples of 
deodorants and anti-perspirants sold in 
the state of North Dakota, which in- 
cluded the 31 leading brands on the 
general market, were misbranded un- 
der the legal regulations and _ specifi- 
cations of the North Dakota Food and 
Drugs Act according to a report just 
issued by the Food Commissioner and 
Chemist from the state laboratories. 

Active ingredients were not conspicu- 
ously stated on the face of the label 
and warnings as to the use of the anti- 
perspirant liquids and creams, the de- 
odorant creams which contain powerful 
astringents were in most cases incon- 
spicuous. The labels of some brands 
did not contain any warnings as to their 


use. The word “safe” cannot appear on 
the labels unless accompanied with ade- 
quate warnings as to the unsafe use of 
the product. Out of 13 anti-perspirant 
liquids 8 did not state the net volume 
and 8 of 17 creams failed to state the 
net weight. Two of the jars were decep- 
tive. The state laboratories examine 
products to determine whether or not 
they contain harmful ingredients. 


Mexico Looking to U.S. 
For Chemical Products 


Mexico, which is one 
of the leading chemical importers of the 
western hemisphere and which in re- 
cent years has been obtaining approxi- 
mately 50 per cent of its requirements 
from nations now at war, is becoming 
increasingly concerned over its future 
supplies of such products. 

Estimates indicate that the United 
States was the largest single source of 
Mexico’s imports of chemicals in 1938, 
supplying products valued at $5,500.,- 
000. Germany was second with $4.- 
400,000. of which $2.500.000 
consisted of medicinals and pharmaceu- 
ticals. France was third supplying ap- 
proximately $1,000,000 worth of medic- 
inals, toiletries. 


about 


Edna Colladay Pierce Writes 
Newspaper Consumer Feature 


Edna Colladay Pierce, 
well known to the industry, now writes 
a feature, called “Stepping Stones,” for 
2100 selected weekly newspapers. It 
includes cosmetic counsel, future fash- 
ions, new products, and a question box. 

Miss Pierce who created “The Pen- 
dulum” for this publication more _ re- 
cently has been engaged in_ private 
practice as consultant to manufacturers 
and advertising agencies. Previously, 
she served in executive positions with 
Lentheric, Gabilla, Parfums Astroligi- 
que and the India-France Co. 

Her feature which has only been 
running since the first of the year is 
designed to disseminate information and 
advice on the subjects covered, and to 
obtain consumer reaction to that infor- 
mation. “Stepping stones to beauty, 
health, and well being” is the theme 
behind the material Miss Pierce pre- 
pares for the newspaper readers. 


Pink Clover Perfume Used 
in Ventilating Systems 


Pink Clover perfume 
by Harriet Hubbard Ayer made _ its 
debut among Chattanooga. Tenn., re- 
sidents in a novel way. Overnight, 
Miller Bros., a department store, and 
the Tivoli, a movie theater, put the 
fragrance into their air - conditioning 
systems. In the store, the odor spread 
through the four floors and basement. 
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Because of its many unique features, 
Butoben has met witha very favorable re- 
ception since its recent introduction to the 
trade. This new antiputrefactive agent, 
used to prevent the growth of molds and 
other nonpathogenic micro-organisms, 
is an excellent preservative for various 
cosmetic and medicinal preparations. 
Outstanding Features of Butoben 

© Effective in acid and neutral as well as 
in moderately alkaline media. 

© Requires only one-tenth as much as other 
preservatives. lowering costs and also con- 


serving storage space. 


MERCK & CO. INC. 


NEW YORK . PHILADELPHIA 


December, 1939 


Reg. U. S. Pat. Off. 


© Effective in very small concentrations. 
Twelve grains of Butoben will preserve 
one gallon of a preparation. 


@ White, odorless, stable and nontoxic 


Further information and prices on request. 


As many cosmetic and medicinal prep- 
arations are composed of several ingre- 
dients, some of which may be incom- 
patible with certain preservatives, we 
suggest that you consult our Chemical 
Service Department regarding your man- 


ufacturing problems and requirements. 


: Manufacturing Chemists 


. ST. LOUIS . 


(n-Butyl Parahydroxybenzoate Merck) 





Ta ee lS 
PROFESSIONS AND INDUSTRY SINCE 


se AO AO 





RAHWAY, N. J. 


In Canada: Merck & Co. Ltd., Montreal and ‘Toronto 
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SEC Publishes Pamphlet 
on 11 Toiletry Firms 


Financial informa- 


tion on 11 manufacturers of toilet 
preparations, soap and cleaning com- 
pounds has been compiled by the Secur- 
ities and Exchange Commission and is 
now available in a 60-page pamphlet 
for which the price is $6. 

The firms included in the report are: 
The Bon Ami Company. Bourjois, Inc.. 
Bristol-Myers Co., Clorox Chemical Co.. 
Colgate-Palmolive-Peet Co. Coty. Ine.. 
Lehn & Fink Products Corp.. Plough. 
Inc.. Proctor & Gamble Co.. Helena 
Rubinstein. Inc.. and Vadsco Sales 
Corp. 

Two of the firms. Colgate-Palmolive- 
Peet Co.. and the Proctor & Gamble 
Co..-accounted for almost 90 per cent 
of .the total sales reported by eight 
of the 11, whose sales were comparable. 


F.T.C. Fair Trade Inquiry 
Near End of First Phase 

The effects of retail 
price maintenance which is the subject 
of an inquiry by the Federal Trade 
Commission is nearing the end of its 
first phase. Returns from 86 companies. 
56 of which are in the drug and its 
allied fields, have been received. The 
provide ammunition for 
opponents of the Miller Tydings Act 
and state fair trade laws. The inves- 


survey may 


tigation should be completed about 


May 1. 


Outlook for Soap Fats and 
Oils in 1940 Excellent 


Production of fats 
and oils from domestic materials in 
1939-40 is expected to be the largest on 
record. The indications are that both 
domestic and foreign demand for food 
and soap fats will be increased as a 
result of war and industrial activities. 


Food & Drug Administration 
Studies Deceptive Containers 


Following its seizure 
of 568 units of liquid dentifrice and 
1.952 units (container and carton) of 
tooth paste in October because the 
containers were so made, formed or 
filled as to be misleading, an active 
campaign to bring all such packages 
into compliance with the provisions of 
the law has been undertaken by the 
Food and Drug Administration. 

Oversized cartons are in disfavor. If 
an odd shaped bottle such as the Teel 
bottle is used in the carton, a full sized 
outline of the bottle on the outside of 
the carton it is felt may meet the re- 
quirements of the law. If a carton con- 
tains more than one product it should 
be stated on the carton along with the 
other required information. The Food 
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and Drug Administration is ready to 
cooperate with all manufacturers who 
are earnestly endeavoring to meet the 
requirements of the act. 

All types of deceptive containers it 
is understood are in the purview of the 
campaign to eliminate deceptive pack- 
aging as defined by the law. 


Perfumer Gets First 
Passport Under New Law 


The first business 


man to get a passport since the 
amended Neutrality Act was passed 
was issued to Paul Strashun. sales 
manager of Parfums Corday. On his 
arrival Nov. 1 from Paris his passport 
was taken up. He immediately applied 
for another stating that it was urgent 
for him to return to Paris. Despite the 
new law forbidding Americans to enter 
ports on the west coast of Europe a 
passport was issued to him and he left 
shortly afterwards by clipper plane for 
Paris. 


Jingle Contest Promotes 
Dr. Lyon’s Tooth Powder 


The R. L. Watkins 
Co. recently launched a $10,000 prize 
contest for Dr. Lyon’s tooth powder, 
similar to one concluded. Top prize is 
$1,000 in cash, and dealers who sell to 
prize-winning consumers will | share 
equally in the awards. 

Contestants are required to submit a 
missing last line to a jingle about the 
product, as well as evidence of pur- 
chase. Sunday newspaper comic sec 
tions, magazines and two of the com- 
pany’s radio programs are being used 
as media in the promotion of the con- 
test. 


Vanilla Bean Situation 
In Four Sentences 


The Mexican crop of 
vanilla beans will be around 300,000 
Ibs. Prices being paid for the green 
beans are 25 per cent higher than last 
year, with no reduction anticipated. The 


George Lueders & Co. recently added 


clove buds, nutmegs and sandalwood 


Madagascar crop is not as large as was 
at first estimated and as a result prices 
are likely to be strong for some time 
to come. The Java crop is small but of 
good quality. A report on Guadaloupe 
will be given later. 


Botany Mills Enters Cosmetic 
Field With Three Products 


Three cosmetic prod- 
ucts made of lanolin, a wool by-product. 
have been placed on the market by 
Botany Mills, manufacturer of worsted 
fabrics. The items are soap, cleansing 
cream and salve. 

\dvertising based on the copy theme. 
“Beauty needs oil-balanced skin,” has 
been placed in Springfield, Mass., Syra- 
cuse, N. Y., and Richmond, Va., news- 
Alfred J. 


agency in charge. 


papers. Silberstein is the 


Christmas Sales Running 
About 10 Per Cent Above 1938 


From data assembled 
National Retail Dry Goods 
Assn., Christmas sales this year in de 
partment and 


by the 


merchandise 
stores are running about 10 per cent 
above those of 1938. Total sales are 
expected to be $1.320,000,000, approxi- 
mately $120.000.000 more than in 1938. 


general 


Why London Women Must Use 
Waterproof Eyelash Makeup 


London women who 
use eyelash makeup have been warned 
to use only waterproof eyelash makeup 
if they want to avoid being gassed in 
a gas raid. 

\ notice issued by the Ministry of 
Home Security on the effects of wear 
ing a gas mask on the non-waterproo! 
kind pointed out that temperature con- 
ditions inside the face piece of the 
mask caused it to “run,” leading to 
smarting of the eyes, profuse tears and 
spasms of eyelids. This in turn would 
produce urgent desire to remove the 
mask, with dangerous results if gas 
were present, 





two autocars to its fleet which brings in 


distillation at their Brooklyn factory 
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Veo . . . 
Since its introduction Chypre Norda 
has proved to be popular with perfumers 


who have examined it. 


It has a rich, new and original tone 
with a persistent aftertone which makes it 


useful in a wide variety of compositions. 


Write for working samples. 


OIL AND CHEMICAL COMPANY, INCORPORATED 


NEW YORK OFFICE: 601 WEST 26th STREET 
CHICAGO: 325 W. HURON STREET 
ST. LOUIS: 1123 WASHINGTON AVENUE 
ST. PAUL: 253 E. 4th STREET 
LOS ANGELES: 2800 E. llth STREET 
CANADA: 119 ADELAIDE STREET, W. TORONTO 
HAVANA, CUBA: SAN LAZARO #671 
































Effective Date of Some Labeling 
Provisions Postponed to July 1 
The effective date of 
certain labeling provisions of the fed- 
eral Food, Drug & Cosmetic Act has 
been postponed by regulations issued 


officially by the Dept. of Agriculture 


December 5. The new regulations affect 
the use of old labels on hand. 

The effective date of the provisions 
of sections 403 (e) (1), 403 (g) (h) 
(i) (j) (k); 502 (b) (d) (e) (f) 
(g) (h) and 602 (b) are postponed 
to July 1, 1940, with respect to any 
stock of lithographed labeling which 
was manufactured prior to February 1. 
1939, and to any stock of containers 
bearing labeling which prior to Febru- 
ary 1, 1939, was lithographed, etched. 
stamped, pressed, printed, fused or 
blown on or in such containers 

(1) If such stock is used by the 
person for whom it was manufactured. 
or by a bona fide successor to the 
business ; 

(2) If the quantity of such stock 
held by such person on January 1. 
1940, exceeds 10 per cent of the total 
stock of such labels or containers used 
during the calendar year 1939: 

(3) If such person keeps until July 
1, 1941, records showing the amount of 
such stock used during the calendar 
year 1939 and the amount on hand on 
January 1, 1940; 


(4) If such person makes such rec- 
ords available at all reasonable hours 
until July 1, 1941, to any officer or 
employee of the Food and Drug Ad- 
ministration who requests them; 


(5) If non-compliance with the sec- 
tions of the Act hereinbefore specified 
does not make such labeling mislead- 
ing by reason of its failure to reveal 
facts material in the light of represen- 
tations made or suggested by state- 
ment. word, design, device, or any com- 
bination thereof in such labeling, or 
material with respect to consequences 
which may result from the use of the 
article to which such labeling relates 
under the conditions of use prescribed 


in such labeling or under such condi- 


tions of use as are customary or usual; 





Office of Gert Keller, general manager for 
Schimmel & Co., New York, and a corner of 
the laboratories maintained to assist customers 
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(6) If such labeling would have 
complied with the requirements of the 
Federal Food and Drugs Act of June 
30, 1906, as amended. 


Notwithstanding the provisions of 
the foregoing subsection, they shall not 
apply 

(1) To the provisions of section 502 
(d) of the act, insofar as such  pro- 
visions relate to morphine, opium, co- 
caine, heroin, alpha eucaine. beta eu- 
caine, cannabis, chloral, or any deriva- 
tive of any such substance; 

(2) To the provisions of section 502 
(e) of the act, insofar as such _provi- 
sions relate to alcohol, chloroform, or 
acetanilid, or any derivative or prepara- 
tion of any such substance; or 

(3) To the provisions of section 502 
(b) (d) (e) (f) (g) and (h) of the 
act, insofar as such provisions relate to 
drugs to which section 505 of the act 
applies. 


Schimmel & Co. Increases Scope 
and Number of Items Made in U.S. 


Schimmel & Co.. Inc.. 
of New York, N. Y., an independent 
American concern, has so increased its 
scope and number of items now being 
manufactured in America that it places 
the company in a better position to 
serve its growing number of customers 
in America, Canada and South Amer- 
ica. The Schimmel label, it is pointed 
out. is known throughout the world as 
emblematic of quality. 

Gert Keller, secretary-treasurer and 
general manager, has made several ex- 
tensive trips to Europe during the past 
few years to acquaint himself with pro- 
duction methods as employed by the 
Leipzig factory. He returned only last 
March from a four months’ trip of this 
kind during which time he was e- 
gaged in this work. The company is 
most fortunate in being able to draw 
many of its supplies from its associated 
companies in Czechoslovakia, Hungary. 
Spain, Yugoslavia and Italy. 

The present expansion is not an out- 
growth of political developments abroad 
but is in line with a well considered 


program of this American company, 
which has been in progress for some 
years. 

Coincident with the expansion of the 
manufacturing branch of the business. 
the company also has been extending 
its sales organization in the United 
States so as to work more closely with 
its customers. To this end, it has also 
just published a comprehensive list of 
its specialties which is outstanding be- 
cause products are listed in convenient 
subdivisions according to the uses for 
which they are employed. The large 
number of products listed and detailed 
information given afford the customer 
a wide selection for any particular type 
of product. The list is made up in 
loose leaf form so that additional pages 
may be added readily as new products 
are made available. 

The company publishes monthly 
“The Schimmel Brief” which is of spe- 
cial interest to its customers in the cos- 
metic field. It also maintains a well 
equipped scientific department which is 
ready to assist customers with their 
manufacturing problems. 


Kimble Glass Co. Moves New 
York Office to Radio City 

The New York office 
of the Kimble Glass Co.. Vineland, 
N. J.. has been moved to 10 Rocke- 
feller Plaza where larger, more con- 


venient and more centrally located 
quarters are occupied. 
Ralph Dorland Elected 
Chairman of DCAT Section 
Ralph FE. Dorland, 


Eastern sales manager for the Dow 
Chemical Co.. was elected chairman of 
the Drug. Chemical and Allied Trades 
Section of the New York Board of 
Trade at the first meeting of the newly 
elected executive committee held De- 
cember 7 at the Drug and Chemical 
Club. 

J. J. Toohy, sales manager of E. R. 
Squibb & Sons, was chosen vice-chair- 
man. Robert B. Magnus. vice-president 
of Magnus, Mabee and Reynard, Inc., 
and Ray Schlotterer were reelected to 


their posts of treasurer and secretary. 
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VELIZAR BAGAROFF + OTTO of ROSE 


Velizar Bagaroff Otto of Rose is again available in all markets under his own label. 


This quality product is especially worthy of your consideration. 
— 
Sole Agents for the United States: W. J. BUSH & CO., Inc., New York 
Sole Agents for Canada: W. J. BUSH & CO. (Canada) Lid., Montreal, Canada 


OIL LAVENDER ALTITUDE 


lt costs more than inferior oils; — it's real Lavender. 


Selected from the finest producing regions, representing the highest 
standard in quality, odor, uniformity. 


Bebe Via ita cy | (ore moii | tbe sa 
Ww. J. BUSH & €O. 
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DOMESTIC SOURCE 
Powdered 


| CASTILE SOAP 


Md. SP 


An American product manufactured in our plant assuring to you uniform 
quality and dependable supply. 


KRANICH SOAP COMPANY, Inc. 


70 Richards St., Brooklyn, N. Y. 
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Bottled Carbonated Beverages 
Free From Ingredient Labeling 


Under date of De- 
cember 4, the Secretary of the United 
States Department of Agriculture an- 
nounced that bottled carbonated bever- 
ages are exempt from ingredient label- 
ing requirements under the Federal 
Food, Drug and Cosmetic Act of 1938, 
pending promulgation of definitions 
and standards. 


Further Action Planned on 
Classifying of Oils for Canada 


The Canadian Manu- 
facturers of Toilet Articles announces 
that further action is being contem- 
plated on the classification of essential 
oils by the Department of Customs. 
The department does not object to im- 
portation being permitted entry under 
tariff item 711 rather than under item 
234; but this ruling is not required as 
altogether satisfactory. 


Ertel Engineering Corp. to 
Open New Plant at Kingston, N. Y. 


The Ertel Engineer- 
ing Corp. is preparing to move to new 
and larger manufacturing quarters in 
Kingston, N. Y., and expects to be es- 
tablished in its new home about Jan. 1. 
This company has been steadily ex- 
panding over the years and it reached 
a point where it became necessary to 
provide more adequate manufacturing 
facilities to take care of its constantly 
growing business. 

The new factory consists of three 
buildings. The largest one, a four-story 
brick structure, will be utilized for 
general manufacturing purposes. An 
adjoining building will be used for the 
general offices of the company and will 
be occupied by the executive office un- 
der the direction of the president, Fred 
J. K. Ertel, the drafting and engineer- 
ing offices. the shipping and accounting 
departments. A showroom will be main- 
tained there for the display of the com- 
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General offices of Ertel company will be located in the new manufacturing plant at Kingston, N. Y. 


68 


plete line of Ertel equipment. The 
third building will be used for general 
storage both of raw materials and fin- 
ished equipment. 

The plant is located on a site which 
affords ample space for the erection of 
additional buildings to take care of fu- 
ture requirements. 

A sales office will be maintained at 
38-40 West 48th St., New York, N. Y.. 
and will be in charge of Francis X. 
Dealy. A display room will be main- 
tained and facilities will be provided 
for affording complete service to the 
customers of the company in the metro- 
politan area. 


Tubes of Tooth Paste and Soap 
Sent by Red Cross to War Zone 


The American Red 
shipped 60,000 
cakes of soap and 10,000 tooth brushes 
to Polish refugees in Hungary and Ru- 
mania. Tubes of toothpaste and bars 
of soap are included by the American 
Junior Red Cross in filling 36,000 
Christmas boxes which will be dis- 
tributed to children in 21 countries 
chiefly those affected by the war. 


Cross has six-ounce 


F. H. Leonhardt and Dr. Guenther 
Complete 12,000 Mile Trip 


President F. H. Leon- 
hardt and Dr. E. S. Guenther, chief of 
research of Fritzsche Brothers, Inc., re- 
cently completed a 12,000 mile trip, 
made mostly by air, which took in parts 
of the South, Mexico and the Pacific 
Coast. After attending meetings of the 
South Atlantic Drug Club in Atlanta, 
Ga., and in company with vice-presi- 
dents George Ringer and Ben Zimmer. 
the Southern Drug Clubs’ convention in 
New Orleans, Mr. Leonhardt flew to 
Florida where he joined Dr. Guenther 
in an investigation of citrus oil produc- 
tion. From there, they flew to Mexico 
City, thence by motor, train and boat 
along the Mexican West Coast to the 
lime growing center of Colima. After a 


careful study of lime oil production, 
they returned by air via Guadalajara 
and Los Angeles to New York. It is 


F. H. Leonhardt Dr. Ernest Guenther 


their opinion that modernization of pro- 
duction will contribute substantially to 
the development of Mexico’s lime oil 
industry. The Mexican fruit, they say, 
is fully comparable to that grown else- 
where, but more up-to-date methods 
could be advantageously employed. 


Retailers Plan to 
Fortify for Forty 


With retailers gener- 
ally conceding the view that 1940 will 
be an above normal and dynamic year 
in retail distribution, because of the 
war influence and many other unusual 
circumstances, planners for the 29th 
annual convention of the National 
Retail Dry Goods Association at the 
Hotel Pennsylvania, New York, N. Y., 
week of January 15, have set up “For- 
tify for 40” as the watchword for the 
thousands of store executives expected 
to attend the gathering. 


University Women Plead for 
Federal Consumer Bureau 


A direct plea to 
President Roosevelt for the creation of 
a consumer agency in the government 
“as a separate entity or as a bureau in 
some department where it could be 
thoroughly representative of the con- 
sumer interest” has been made by the 
American University 
Women. 


The association began the study of 


Association of 


consumer problems six years ago and 
now has 300 local branches. 


Cannot Claim Cosmetic Cream 
Is Remedy for Flat Chest 


Curtis A. Davis, Los 
Angeles, Cal., has agreed with the Fed- 
eral Trade Commission to cease adver- 
tising that “Jane Cook’s Wonder Tissue 
Creme” will furnish nourishment to the 
tissues or cells or increase the size of 
the bust, or that a flat chest is due to a 
lack of nourishment in the tissue cells 
of the chest, or to the fact that in a 
case of flat chest the cells are shrunken 
or collapsed. 
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NEW ELECTRIC DRIVE STAND 
ELIMINATES DIRT AND NOISE 


1. In Sugar Coating Pills and Tablets. 
2. In Polishing Pills and Tablets. 


Enclosed Master Back geared motor plus direct 
drive mechanism eliminate all belting and counter- 


shafts . . . providing absolute cleanliness and quiet 


operation using copper and galvanized iron pans. 


“It's a grand and glorious feeling!” to be able to 
sit back and relax, knowing absolutely that the 
petrolatum or white oils you use for your base 
will not become rancid or odorous—nor develop 
an undesirable color. 


The reason. for the permanent purity of Penn- 
Drake Products is quite simple. We just remove 
the trouble-makers. We don’t try to cover them 
up or neutralize them. The exclusive Penn- 
Drake Karnsite process, which goes far beyond 
ordinary refining methods, removes every harm- 
ful impurity that the most stringent tests can 


a discover. 
You get greater stability 


from stand’s extra - wide With over sixty years’ refining experience in the 


No. 4 Stand With Copper Pan 


ciently distributed. Shape 
is ideal for perfect coating 


results. 


Galvanized Iron Pan 

as well as Copper Pans are 
available in all sizes to 
meet your capacity re- 
quirements. Interchange- 
able on new stand, Get 
complete facts on this 
amazingly-advanced appa- 
ratus. Write today. 


ARTHUR COLTON CO. 


2606 Jefferson Ave. East, Detroit, Michigan | 


base. Pans are set at stand- 
ard angles though, for 


easy coating and polishing. 


Pan equipment is identical 
in value with nationally- 
famous Colton Copper 
Sugar Coating and Galvan- 
ized Iron Polishing Pans. 
Metal thickness is effi- 


Galvanized Iron Pan 


Headquarters for a complete line of 
Pharmaceutical Machinery. Established 1884 
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richest oil fields in the country, we can serve you 
efficiently and economically, with the highest 
quality white oils and petrolatum you can buy. 
Our research chemists have perfected an exclu- 
sive refining process that gives Penn-Drake 
products supreme quality. You can depend on 
their greater stability and resistance to oxida- 
tion to keep your product safe from unpleasant 
taste and odor. 
Let us send information on how to reduce your 
manufacturing costs and cut losses from deteriora- 
tion. At the same time, we will be glad to quote 
you our best prices. In writing, be sure to give your 


specifications and requirements, so that we can give 
you our figures promptly. 


PENNSYLVANIA REFINING CO. 


General Offices: BUTLER, PA. 


PENN-DRAKE 
PRODUCTS 


U.S. P. White Oils and 
Technical Oils... Petro- 


aa irs INSECTI-SOL 
WEL Ae Lae Br Nn a] Waxes... Naphthas 


New York, Chicago, Rubber Solvents 
er de hee eee 4 te ra e Motor oils and greases 
Lt 


REFINERIES AT 


Titusville, Pa. and 
Karns City, Pa. v7 


WAREHOUSE STOCKS 


St. Louis, Atlanta, 
Boston, Scranton rr ht ee Scar mee 
Pim OCA T IE Tile) ricants and greases 





























































































































































































Machinery Sales Good 
at Chemical Exposition 

Notable sales of ma- 
chinery and equipment marked the 17th 
exposition of chemical industrials in 
Central Palace. New York. 
N. Y.. during the week ending Decem- 
ber 9, 


Grand 


Among the exhibitors of especial in- 
terest to the toilet 
and its allied trades 


preparations field 
Abbe En- 
gineering Co., Alsop Engineering Corp.. 
Aluminum Co. of America, 
Seitz Filter Corp.. H. Reeve 


were: 


American 


Angel & 


Co., Association of American Soap & 
Glycerine Producers Inc.. Atlas Pow- 
der Co.. Bakelite Corp.. Barnstead 
Still & Sterilizer Co., Chemicolloid 


Laboratories Inc., Cleveland Container 
Co., Commercial Solvents Corp., J. H. 
Day Co., Dow Chemical Co., Economic 
Machinery Co., Eimer & Amend, Ep- 


penbach Inec., Edward Ermold Co.. 
Ertel Engineering Co., Exact Weight 
Seale Co., Filtration Engineers Ine., 


Hercules Powder Co., Horix Mfg. Co., 


Karl Kiefer Machine Co., Kimble 
Glass Co., Manton Gaulin Mfg. Co.. 
Metal Glass Products Co.. Mixing 


Equipment Co., New Jersey Machine 
Pfaudler Co.. Chas Pfizer & 
Co.. Pneumatic Secale Corp.. Premier 
Mill Corp., Proctor & Schwartz Ine.. 
Pulverizing Machinery Co.. Read Ma- 
chinery Co., Robinson Mfg. Co... T. 
Shriver & Co., F. J. Stokes Machine 
Co., Toledo Scale Co., U. S. Stoneware 
Co., and U. S. Dept. of 


Corp.. 


Agriculture. 


Standard Synthetics, Inc., 
Enlarges Offices and Plant 


Enabling the com- 
pany to cope better with its rapidly 
increasing trade, Standard Synthetics. 
Inc., 39 West 32 St.. New York, N. Y.. 
has enlarged the 
plant. 


general offices and 

J. L. Hindle, founder and managing 
director of the parent company, Stand- 
ard Synthetics, Ltd., of London, Eng- 
land, recently arrived for an indefinite 
stay in America, and is now engaged 
in renewing his contacts with users of 
aromatics and essential oils. Mr. Hindle 
is located in the New York office, work- 
ing with Edward Remus, president of 
the company. 

The company maintains a warehouse 
and office in Kansas City 
management of Richard Remus, as- 
Robert Stoerger. Its other 
branches are located in Chicago, Bos- 
ton, Philadelphia and St. Paul. It has 
agents in Cuba, South 


under the 


sisted by 


Mexico and 
America. 


Newspapers and Display Windows 
Drawing Most Customers 

Two media for bring- 
ing the public into the store 
paper and the display window 


the news- 
appear 
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to have won increased favor last year 
in the promotional program of the 
average department and specialty store 
according to an “Analysis of Pub- 
licity 1938-39". by the 
Sales Division of the Nat- 
ional Retail Dry Goods Association. 


Expense for 
Promotion 


OBITUARIES 


Frank B. Merz 


Frank B. Merz. pur- 
chasing agent for Dodge & Olcott Co.. 
New York. N. Y., 
November 27. 


died suddenly on 


For thirty-three 
years Mr. Merz. 
who was 49 years 





P 


old. was in the 
employ of the 
Dodge & Olcott 
Co. His father, 
Gustaf Merz. was 
employed in the 
factory of Dodge 
& Olcott in Bay- 
onne, N. J... for 
forty years, retir- 
ing in 1924. Thus, 
between father and son the Merz family 
served the Dodge & Olcott Co. a total 
of seventy-three years. 


Frank B. Merz 


Mr. Merz was returning to his home 
in Elizabeth. N. J.. after attending a 
bowling match when he died suddenly 
in the station of the Central Railroad 
of New Jersey. 

Surviving Mr. Merz 
father are his widow and son, Robert 


Merz. 


besides his 


E. G. Kohnstamm 


Edward G._ Kohn- 
stamm, chairman of the board of H. 
Kohnstamm & Co.. New York, N. Y.. 
died November 19 in Los Angeles, Cal.. 
at the age of 82 years. He was associ- 
ated with the concern since 1872, and 
was president from 1922 until January. 
1939. He is survived by his widow and 
a brother. 


Henry G. Dusenbury 


Henry Genet Dusen- 
bury, for thirty years perfumer for 
Richard Hudnut, Inc... New York, N. Y.. 
died November 14 at his home in Essex 
Falls, N. J., at the age of 63 years. 

Mr. Dusenbury was born in Cherry 
Hill, North Hackensack, N. J. 


educated 


, and was 
England. and in 
After completing his formal 
education, he joined the staff of Colgate 
& Co., for whom incidentally his grand- 
father, Thomas Glazier, had been per- 
fumer for half a century. He remained 
with Colgate & Co., until he 
Richard Hudnut. 

Mr. Dusenbury was on the board of 
directors of the Verona (N. J.) Trust 
Co., which he founded and was an ac- 


here. in 
France. 


joined 











tive member of the Holland Dutch So- 
ciety. His spare time was spent on his 
farm on the eastern shore of Maryland. 
Mr. Dusenbury is survived by his 
widow. Mrs. Wanda G. Dusenbury and 
a daughter. Mrs. Robert G. Hobein. Mr. 
Hobein is associated with Ungerer & 
Co. in the New York office. The funeral 
was held in New York, N. Y.. and inter- 
ment was made in Greenwood cemetery, 

Mr. Dusenbury was highly respected 
throughout the industry to which he de- 
voted his life and will not only be 
missed by his immediate associates but 
also by a wide circle of friends in the 
industry. 


J. Granville Swindell 
J. Granville Swindell, 
Baltimore, Md., associated formerly as 
a partner in the firm of Swindell 
Brothers, died recently at the age of 


75 years. One son survives him. 


TRADE JOTTINGS 


additions to the Jacqueline 
Cochran line of cosmetics are Jacologne 
Bath Bouquet, a foam bath oil with a 
rich, heady fragrance and a light pink 
foundation 


Two 


which can be used 


effectively as a powder base. 


lotion 


Schiaparelli announces that a huge 
Christmas shipment of perfume and 
cosmetic novelties arrived safely ready 
for the holiday market. 


Norunette, a run-proof, ravel-proof 
mesh cap useful for protecting “bustle” 
coiffures at night, is three inches larger 
than the average cap. according to its 
maker, the Thomas Holmes Mfg. Co. 
of Philadelphia, and is easily adjusted 
to the head. It may be found in several 


hair tones at five and ten-cent stores. 


infatuation is the name of the new 
provocative perfume manufac- 
tured by Duchess of Paris. It comes in 
an opal bottle shaped like a Chinese 
ginger jar, with a molded pagoda-like 
cap and black base that simulates a 
teakwood base and carved cover. It will 
he sold in chain stores. 


spicy 


with her 
treatments: a 
muscle intensity treatment for sagging 
muscles: 


Laird has 
London 


Rose brought 


from four new 
a method of training a na- 
tural wave in the hair: a circulatory 
scalp treatment; and a suction-massage 
treatment for young skins. These, in 
addition to other treatments. are now 
offered at her salon. 


Hortense Van stick, 


Raalte’s eye 


solidified creamy eye shadow. is now 
presented in a combination day and 
night package composed of a natural 
(colorless) stick and a choice of one of 
light or dark blue, 
light or dark green, gray and brown. 


six colored sticks: 
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ceLton LIPSTICKS 


MEAN REPEAT Buyers COMPAGNIE DUVAL 


Available in 100 shades, they are made in any texture from 
moist to extra dry—and are made with nothing but the 
purest ingredients. They are exceptionally popular with 
women as they are long-lasting and do not have to be con- 


tinvally applied . . . yet they cost no more than ordinary At th 1S happy SCASON 


lipsticks. 


Kelton lipsticks are merchandised under private brand labels W 5) ileal J } b 
only . . . we do not compete with our customers. They are ¢ w 1S l to t 1an 


produced in conformance with existing legal regulations, and 
are completely insured against product liability. ryy . . 
The friends who have 


Write or wire today for details! 


Other KELTON repeat-sellers include Rouge, Eye } avored us with 
Shadow, Mascara, Powder and Cream Rouge, etc. 


Their patronage and 
Kelton Cosmetic Co. To include in our 
43 WEST 27th STREET, NEW YORK, N. Y. 


West Coast Representative: 


te ‘ 
rae ( “Cc r > 
Herman Schlobohm Co., 819 Santee Street, Los Angeles, Calif. G ree LINGS also those 


Makers of Private Brands Exclusively 


r - 3 4e > 
Our Only Trademark Is The Quality Of Our Service WW e hope to J¢ ve i 


May our future relations 


| APPLICATORS OF DISTINCTION | Sue sada ih 


Good fellowship of the 
Holiday Season 


A MERRY CHRISTMAS 
AND A 
HAPPY NEW YEAR 
TO YOU 


COMPAGNIE DUVAL 
121-123 East 24th Street 


| GLASS PRODUCTS COMPANY | New York City 
VINELAND, NEW JERSEY 
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WAR PROBLEMS CLOUD 
NEW YORK MARKET 


CHANGES in essential oils and aro- 
matic chemicals were confined within 
limits over the past 
month as buying tapered off. Con- 
sumers were approaching the market 
in a more orderly fashion than at any 
time since the outbreak of the war 
abroad. 

Although November sales were 
under those of October, the record 
volume in the latter period will un- 
doubtedly carry final quarter sales 
to a record level for the year. 


more narrow 


Because of upset conditions ob- 
servers are reluctant to make predic- 
tions concerning the outlook for the 
coming quarter. Many seem rather 
cheerful with regard to the domestic 
outlook in view of recent gains in 
employment and industrial opera- 
tions throughout the country, but 
conditions in Europe are so un- 
settled that it is difficult to state what 
is likely to happen. 

Extreme Holland 
and Belgium regarding the possi- 
bility of German violation of their 
borders tended to increase the 
already existing uncertainties in the 
European area. United States ship- 


nervousness in 


ping is still considerably upset due 

to the provisions of the 

enacted Neutrality Act. 
Continued 


recently 


unsettlements and un- 
certainties caused by the war condi- 
tions serve to emphasize the desira- 
bility of greater 
stocks than in normal times. 


keeping reserve 


Changes in aromatic chemicals in- 


cluded advances in heliotropine, 


geranyl acetate, imported methyl 


cinnamate, and _ terpinyl 


material 


acetate. 
Though raw became very 
firm, quotations on methyl salicylate 
failed to show any change. In fact 
one of the leading makers confirmed 
current quotations for deliveries over 
ne 


‘a 


the early part of next year. Demand 
for methyl eugenol was rather spotty. 
Because of higher production costs, 
the general tone displayed consider- 
able strength. 


Java Citronella Oil Advances 

A feature in the essential oil mar- 
ket was a series of advances in Java 
citronella oil. The spot market fol- 
lowed the hardening trend at the 
source. Toward the close, difficulty 
was reported in locating oil for im- 
mediate shipment from the source. 
Production of this article, it is 
pointed out, has suffered consider- 
ably over the past year or more be- 
cause of abnormally low prices. 

Very little cade oil was available 
on spot or for shipment. Cananga 
responded to a higher level for the 
first time in a long while. The 
strength was attributed to the replace- 
ment position with the upward trend 
to stimulate buying interest. Prices 
on cubeb were fully maintained. Raw 
material costs were firm. Shipments 
were subject to the delays incident 
to the movement of most Far Fastern 
merchandise. 

Activity in 
somewhat 


citrus oils subsided 
the close of last 
month. While spot prices weakened 
on both Italian lemon and orange, 
shipping prices on the better known 
brands remained firm. Suppliers of 
domestic citrus oils were busy filling 
orders. Quotations on the latter were 
steady. 


toward 


Mint Oils Firm 


Mint oils presented a firin tone. In 
fact, peppermint is higher than it 
was a month ago, and since stocks 
are believed to be in strong hands, 
some trade factors are of the opinion 
that the upward trend is likely to be 
extended. Very litthke wormseed was 
available in the 


country. Heavy 






have left the market 
practically bare of material. 


Firm 


sales 


export 
conditions prevailed in 
waxes. Heavy purchases for export 
and domestic account have cleaned 
up practically all available lots of 
paraflin wax. Demand for beeswax 
was in good volume and along nor- 
Refined and 
bleached waxes displayed consider- 
able strength. 


mal consuming lines. 


Powdered Henna Up 


Outstanding among the drugs and 
sundries was the upward trend in 
powdered henna. Dealers report that 
no further supplies are available at 
the source. A little benzoin 
gum was offered for sale and because 
of a quiet demand an easier tone de- 


more 


veloped here. Fair size quantities of 
orris root arrived over the past 
month thus relieving the tight situa- 
tion that had developed on spot im- 
mediately after the outbreak of the 
war. 

Japanese camphor turned easier 
following a demand. 
Prices are still comparatively high 
when compared with pre-war ones. 


letdown in 


Glycerine for Regular Customers 

Glycerine refiners have been re- 
newing contracts for first quarter de- 
livery at current quotations. While 
there is little inclination to accept 
any new accounts, there are ample 
supplies available to take care of all 
requirements of regular consumers. 
Based on reports about the market 
there is a considerable accumulation 
of crude in this country. Producers 


of alkali and sodium bicarbonate are 


actively engaged in writing business 
for next year. While no changes have 
been made in selling schedules under- 
lying conditions are firm in view of 
the heavy withdrawals noted over the 
past two months. 
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Joseph L. Stummer, B. se., Ph. D. 


MANUFACTURING AND 
CHEMIST 


CONSULTING 


PERSONAL INSTRUCTION 
GIVEN TO BUSY EXECUTIVES IN 
THE MANUFACTURING PROCESSES 
OF THE PRINCIPAL PRODUCTS 
IN THE TOILET GOODS INDUSTRY 


CONFIDENTIAL, NO CLASSES 


BY APPOINTMENT ONLY 


23 East 20th Street, New York City 


Phone: ALgonquin 4-9895 


SO YOU WANT 70 KNOW 


WHERE |! 
MATERIALS ? 


BUY MY RAW 
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THAT AD CAPTIONED 
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SELECTED BOOKS 


THE COSMETIC FORMULARY. 
Vol. 1. By H. Benneft. The latest, 
most comprehensive compilation of 
practical commercial and_ experi- 
mental cosmetic manufacture. No 
theory. For the chemist, manufac- 
turer, student, experimenter. Hun- 
dreds of valuable formulae. Working 
methods and equipment thoroughly 
covered. Sources of raw materials, 
giving trade names and rarer prod- 
ucts .. . $3.80 postpaid. 


PERFUMES, COSMETICS & 
SOAPS. By William H.Poucher. 


This standard, authoritative 
available in three volumes: 
Vol. 1 (4th edition). A dictionary 
of perfumes and cosmetic raw ma- 
terials . . . $8.05 postpaid. 
Vol. 2 (5th edition). Devoted ex- 
clusively to Perfumes and Per- 
fumery. Manufacture, formulae, ete. 
. $8.05 postpaid. 
Vol. 3 (5th edition). Covers actual 
manufacture of Cosmetics and 
Soaps. Explicit directions. Numer- 
ous formulae . . . $7.05 postpaid. 
HAIR-DYES & HAIR-DYEING. 
By H. Stanley Redgrove & 
J. Bari-Woollss. New, 


revised edition of this standard work. 
A new chapter deals with hair bright- 


Ww ork 


completely 
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ening shampoos and rinses, hair tints, 
etc. Special chapters on technique of 
eyebrow and eyelash dyeing and 
shampoo-dyeing . . . $5.10 postpaid. 

CONDENSED CHEMICAL 
DICTIONARY. 2nd edition. 
Compiled and edited by Staff 
of the Chemical Engineering 
Catalog. 551 pages. Thumb index. 
A shortcut to specific information 
concerning 12,000 chemicals and raw 
materials. Designed for the practical 
use of all who are required to know 
the properties and industrial uses of 
chemical products...$10.00 postpaid. 
MODERN SOAP MAKING. By 
E. G. Thomssen & C. R. Kemp. 


First entirely original American book 
on soap manufacture in 20 years. Cov- 
ers every phase . . . $7.60 postpaid. 


COSMETIC DERMATOLOGY. 
By Herman Goodman. ¢€ overs 
the field from acne to vitamins and 
hormones .. . $6.55 postpaid. 

FLAVORS AND ESSENCES. By 
M. H. Gazan. 4 new-type formula 
book. Many formulas never published 
before. Each carefully tested—each 
may be used freely by purchaser of 


the book. Except for a few, no equip- 
ment required. Fruit flavors and es- 
sences for confectionery, syrups, min- 
eral waters, ice creams, custard pow- 


ders, ete.; fruit ethers for boiled 
goods and sweets; wine flavors for 
distillers, confectioners, etc.; herbal 
extracts . . . $10.00 postpaid. 


THE CHEMISTRY OF PETRO- 
LEUM DERIVATIVES. Vol. Il. 
By Carelton Ellis. |. supplemental 
to the first volume published in 1934. 
This new work contains 54 chapters, 
6000 references, 350 illustrations. Mai- 
son de Navarre “recommends this 
massive text and reference to all who 
call themselves chemists in the toilet 
goods industry. Manifold uses will be 
found for the data and suggestions.” 
1464 pages . . . $20.00 postpaid. 


PREPARATION OF PERFUMES 
& COSMETICS. By Durvelle. 


119 pages . . . $10.00 postpaid. 


Postage on foreign orders is extra. 


ROBBINS PUBLICATIONS 
BOOK SERVICE + 9 East 
38th St., New York, N. Y. 
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Notes and Comments 


(Continued from p. 38) miniature, enable working 
conditions to be maintained. Different grades of 
hydrogenated fats can then be run through and the 
finished soaps compared and subjected to tests, 
particularly artificial aging under the U. V. lamp. 
This is the best and most practical method of ob- 
taining first hand and reliable data re fresh con- 
signments of fats. 


Solvents in Soap Industry An increasing number 
of solvents are now being used in the soap indus- 
try and although the majority are incorporated be- 
cause they impart dry cleaning, insecticidal or 
germicidal properties to the soap, others are now 
recommended for certain specialized purposes, such 
as the preservation of the super-fatting agents pres- 
ent in toilet soaps. For instance, cyclohexanol and 
its esters are reported to be used in Germany as 
protective agents for lecithin and they are also said 
to be useful in small proportions in soaps contain- 
ing wool fat. German Patent No. 103.282 mentions 
the use of cyclohexanol as a stabilizer for super- 
fatted soaps containing soya-bean lecithin. It is. 
however, advisable to remind manufacturers that 
cyclohexanol, methylcyclohexanol, etc., have a very 
distinctive odor which would certainly mask floral 
perfumes and render the toilet soap of an inferior 
quality. Both ketonic and camphoraceous odors 
are distinctly disagreeable when present in soaps 


unless covered by a strong phenolic or carbolic 
odor. Cyclohexanol oxalate is practically odorless 
and should be worth considering as a stabilizer. 
Although completely insoluble in water it may be 
used in the form of a stable emulsion made up with 
triethanolamine. 


Perfume 

Perfume is an emanation of the feminine soul. 

It is like a subtle method of clothing oneself in 
flowers. 

The dress designers have understood it so weli 
that one no longer knows whether they give to their 
owns the names of perfumes or to their perfumes 
the names of the gowns. 

Perfume is not inert; it does not envelope her 
who wears it in an immobile sheath; it lives with 
its support of flesh and blood, reacts with it. 

On the dressing table, marshalled in a_ battery 
of bottles, the perfumes have the air of demanding 
a last counsel from the light before identifying 
themselves with her on whom they will truly be 
born, then grow up, and lastly—slowly—die. 

They are offspring of our Cote d’Azur; from 
our fields of roses, of jasmin or of tuberoses, they 
have taken, not only the odor, but also the color 
of the season. 

All the perfumes of the world are natural sons 
of Provence.—Jean Eparvier, Editor-in-chie/, La 
Saison de la Cote d’Azur et des Alpes. 


TH. 


MUHLETHALER Go. LTp. 


NY ON (8S WITZERLAND ) 


Miilanigzne 


the new, water-soluble ANTI-SUNBURN product for 
CREAMS e¢ SKIN-OIL-EMULSIONS e¢ LOTIONS 


lt promotes the formation of the natural pigment, 
MELANINE, and the tanning of the skin, at the same time 


protecting the skin from harmful burning. 


For detailed technical data and samples get in touch with 


or Our Representative for ' 
Our representatives for the United States 


Orbis Products Corp. 


215 PEARL STREET 


the Dominion of Canada 


GERALD JOHNSON 
J. M. SCHEAK & COMPANY 


110 CHURCH ST., TORONTO 
NEW YORK CITY, N. Y. 
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